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raf | whole new version of 
one of America’s 
favorite arcade games. 
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The future is now. Introducing TIME PILOT ’84. 
Available exclusively as an original first-edition 
conversion kit from the creators of GYRUSS, [ii } ee ° 
TRACK & FIELD, and the original TIME PILOT. [Sauget et Konami, Inc. 


A whole new challenge that’s sure to become [is 20655 S. WESTERN AVE., SUITE 116, TORRANCE, CA 90501 
another great arcade hit. Mi PHONE: (213) 533-8644 
ay (il Gitte TELEX: 4720119 KONAMER FAX: (213) 533-6040 
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For further information, contact your local —RaRs PS , 
distributor today. SFace OW eames §=6©) Konami 1984 All rights reserved. 


WARNING The TIME PILOT ’84 video game is available only in conversion kit form and is manufactured by Konami 
Industry Co., Ltd., and sold in the U.S. and Canada exclusively by Konami, Inc. 
Willful copyright infringement is a Federal Crime. Konami, Inc., fully intends to take all legal action necessary 
to protect its proprietary rights against all parties manufacturing and selling TIME PILOT ’84 games, or games 
which imitate the TIME PILOT ’84 game, and which infringe upon Konami's said proprietary rights. 
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I don’t care WHAT 
the industry needs! 


We got OUR 
distributors. 
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THEY can unload 
this junk on 
the operators. 


IS THERE ANY BETTER REASON 
TO BUY FROM YOUR 
INDEPENDENT DISTRIBUTOR? 


© Family Owned e Operator Trusted 
e Not Committed to Pushing One Brand Over Another 


HONESTY e INTEGRITY ¢ SERVICE 


CENTRAL 


DISTRIBUTING COMPANY 


03814 Farnam Street @ Omaha, Nebraska 68131 


402/553-5300 
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The ‘NATIONAL PLAY METER’ needs you! 


I’m sure you have noticed the new equipment 
poll, the “National Play Meter,” and are probably 
pleased about its changes. The biggest change is the 
name of the poll itself. The appearance of the poll is 
also different. Since the poll has been expanded to 
two pages, we now have room to gauge pins and 
videos’ average weekly gross over a period of several 
months. 

The “National Play Meter” also features more 
detailed information—the reason for the poll’s over- 
haul. For instance, conversions and lasers have 
separate categories now, and they are ranked in street 
and arcade locations. 

The format of the questionnaire sent to operators 
every two weeks has also been changed. It’s easier to 
complete now, and operators give more specific 
earnings information. 

Though we compile the information that appears 
on the “National Play Meter,” you, the operator, are 
the key to its success. Your participation has been 
appreciated more than you may realize and it is 
critical to the ‘National Play Meter.”’ 

When someone tells me that the poll isn’t 
accurate or is misleading, | ask them if they partici- 
pate. The responses vary. “No, because my operation 
is too small to make any difference.” “No, because | 
don’t have the top rated games.” “No, because the 
poll is fixed so that only the top manufacturers’ games 
are listed.” 

STOP RIGHT THERE! These people are wrong on 
all counts. The “National Play Meter” is ONLY, | 
repeat ONLY, a compilation of information operators 


supply. The magazine or anyone involved doesn’t, 
has never, and will never even consider listing a game 
that operators don’t choose to be on the poll. 

If only large operators or only small operators 
responded to the survey, it would be a lopsided poll. 
Every operator is invited to participate. We don’t 
expect to get the same respondents every time, but 
we would like every operator to regularly take a few 
minutes to complete the survey. We need every 
response we get. In fact, we would like to get more 
responses than we receive now. 

Every operator who has looked at the “National 
Play Meter” and said, “My games aren’t doing that 
well,” owes it to himself and to the industry to mail his 
response. We don’t ask for your name—only for 
information that is used to let those in the industry 
know what operators are buying or are having success 
with. 

There are always those who figure that the other 
guy will do it. They tell themselves, “I’m not that 
important. Who really cares what | think?” State asso- 
ciations have put up with this attitude since they were 
formed. 

Please take the time either to look at the survey 
that comes to your office or call or write to have your 
name put on the list to receive the survey. I’ll be 
waiting to hear from you. 

(Operator/readers who want to participate in the 
survey should write Play Meter, “National Play 
Meter,” P.O. Box 24170, New Orleans, LA 70184. 
Telephone: 504/488-7003.) 


Valerie Cognevich 
Editorial Director 
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‘Rebound Report’ 


In the July 1 issue of Play Meter 
(p. 23), you feature a news item 
titled “New Report to Forecast 
Video Trends,’ which leaves me 
and, I presume, hundreds of other 
coin operators of video games 
investors in the industry to hope and 
believe that Mr. Kaufman possesses 
the solution to all our problems. 

I presume, as a service to all your 
subscribers, that you will feature 
“Rebound Report” with a complete 
editorial analysis. 

Herbert H. Weaver 
Weaver Enterprises, Inc. 
Fairfield, New Jersey 


Editor’s Note: Rebound Report 
must be purchased from Malcolm 
E.A. Kaufman & Assoctates located 
at 9744 Wilshire Blvd., Suite 305, 
Beverly Hills, CA 90212. Telephone: 
213/859-9158. 

If the firm supplies information 
on the report, Play Meter wll pub- 
lish tt. 

A subscription for Rebound 
Report costs $250. 


Frank's Fans 
from Virginia... 


I was amazed at the judgment of a 
video game publication for dropping 
Frank Seninsky’s column. Certainly 
a publication that is oriented toward 
the operator would not do so with- 
out careful consideration. 

I have come to rely absolutely on 
Frank for his experience in the field 
in steering operators toward the 
selection of the best games, and his 
service tips have been most helpful. 
I have used many of them personally 
and even value those which I have 
not had the occasion to use. 
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There seems to be nothing in the 
arcade business beyond Frank's 
ability nor any detail beneath his 
level of concern. In Play Meter, his 
column is the one I watch for the 
most. 

J.R. Engelage 
JAMARR Enterprises 
Fairfax, Virginia 


...to Australia 


Iam writing this letter in response 
to Frank Seninsky’s comment in his 
June 1 column of Play Meter (p. 83). 

As an ardent reader of your maga- 


zine, I digest every section with 
relish, but none more so than 
“Frank the Crank’s” column. I wish 
to voice my approval of his notes in 
Play Meter, and I have gained many 
valuable hints and time-saving 
ideas. Also his comments on new 
games, from an operator's view- 
point, are more than helpful. Please 
pass on to him my thanks, best 
wishes, and hope of reading more 
columns. 
Eric Powell 
Bellarine Amusements 
Victoria, Australia 


Audio Visual 
Amusements 


Offering the finest 
new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


NEW IN CRATE 
(Cine.) Dragon’s Lair (1000 disc) $1595 


(Myl.) M.A.C.H. 3 $1695 
(Nin.) VS System — call 


(Nin.) Donkey Kong 3 $1045 
(Nin.) Mario Bros. $1095 
(Zaccaria) Farfalla $1795 


(Nin.) Punch-Out call 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


“We’re Eager To Serve” 


1809 Olive Street 
St. Louis, Missouri 63103 


314/421-5100 


For further information, call Pete Entringer (collect) 


FCC APPROVES PRIVATE PAY PHONES e 
FOR CHAPTER 11 © MYLSTAR NAMES DISTRIBUTORS e 
CONTINENTAL VIDEO OPENS OFFICE @ FCC TO GIV 
MIDWEST STAGES ROCK-OLA DAY e VMI 
AWARDS DISTRIBUTOR @ BALLOUZ BACK 

ABLOY PRESENTS AWARD 


CAMPBELL REJOINS CINEMATRONICS e STERN FILES 
WARNER SELLS ATARI HOME DIVISION e 
E COPY GAME INFORMATION e BALLY 
SIGNS DISTRIBUTION DEAL @ COIN ACCEPTORS 
AT NINTENDO @ ROSENZWEIG AT LUCKY DIST. e 
© SMALL BUSINESSES MAY GET MORE CAPITAL 


FCC APPROVES 
PRIVATE PAY PHONES 


In a unanimous decision on June 
15, the Federal Communications 
Commission voted to allow private 
pay phones to be hooked up to the 
national telephone system. 

The commission voted 5-0 to 
allow private pay phone manufac- 
turers to submit their products to 
the FCC to be reviewed. If found in 
compliance with FCC rules and 
regulations, the phones will be 
supplied with an FCC registration 
number and allowed to be con- 
nected to the national system. The 
FCC requires phone equipment to 
Carry a registration number to make 
sure the phone does not give off 
improper voltages or register 
incorrect billing. 

Though this decision provides the 
federal law making it legal to con- 
nect the private pay phones to the 
network for long distance calls, each 
state’s public utilities commission 
must still decide whether to allow 
private pay phones for in-state toll 
calls or local calls. 

The Bell System, which is now split 
up, and the three largest indepen- 
dent phone companies last year 
owned about a million and a half 
pay phones generating $890 million 
in revenues averaging about $565 
per phone. 

Minnesota was the first, and only 
so far, state to authorize local 
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private pay phone service. The 
owner of each phone will pay 
Northwestern Bell a monthly service 
charge and a descending amount of 
money per phone call depending 
on the number of calls. Since it will 
not supply maintenance to the 
private pay phones, Northwestern 
Bell found that it will make more 
money than if it installed the 


phones. (Play Meter, August 1, p. 8) 

FCC representatives said about 20 
other states which have been con- 
sidering allowing the private pay 
phones may be spurred into action 
because of Minnesota’s ruling. “I 
believe more states will act very 
soon,’ said James Talens, chief of 
FCC domestic services, to a Los 
Angeles Times reporter. ® 


CAMPBELL REJOINS 
CINEMATRONICS 


Tom Campbell 


Tom Campbell returned to his 
former position of director of mar- 
keting at Cinematronics as quietly 
as he left. ‘The time | had off was 
really more of a vacation,’’ Camp- 
bell said. “‘I felt like | just needed to 
get away from the pressures, but I’m 
glad to be back.” 

Cinematronics was operating 
under Chapter 11 of the Bankruptcy 
Code when it introduced the first 
laser game, Dragon’s Lair. Though 
Dragon’s Lair was successful, it did 
not generate the revenues to allow 
Cinematronics to resolve old debts. 
Though still operating under Chap- 
ter 11, Campbell is confident that 
Cinematronics will introduce some 
successful product. e 
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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

Buy-Back Agreement 100% on Stock Tokens. 

Special-Sized Token Wrappers. 

Wide array of all necessary Signs and Stickers. 

Accessory Items in stock for immediate shipment. 


« Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

* English #515 Roll-Down Acceptors. 

* English 4 x 4 Replacement Cradles & Kits. 

* Klopp Token Counters. 

* Security Cash Controller 

Kwik Koin Token Dispensers. 


Expert Technical Advice & Assistance, based on 
many years of experience. 

Professional Artwork & Design Service at no charge. 

Hundreds of attractive Stock Dies. 

NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


a "FICHA igh 
* - NO TIENE * 
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Copyright © 1982 © Van Brook of Lexington, Inc. ® All Rights Reserved. 
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VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


—_——as (606) 231-7100 oexa_—— 


‘Quality is Our Family Tradition’ 


800-227-5813 


IN CA 800-227-5814 


Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
Standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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STERN FILES FOR 


CHAPTER 11 


Gary Stern, president of Stern 
Electronics, announced on July 5 
that Stern had filed for reorgani- 
zation under Chapter 11 of the 
bankruptcy laws. 

Old debts had accumulated at 
Stern during years when the games 
business was more lucrative. “I have 
decided that it is in the best interest 
of Stern to file Chapter 11 with the 
purpose of resolving this old debt,” 
Stern said in a press release. 

Stern has been beset with finan- 
cial woes before. In 1982, amid 
reports of financial difficulties, Stern 
gained new life with a multi-million 
dollar loan agreement with U.S. 
Billiards and Albert Simon, Inc. The 
capital was intended to replace a 
portion of the capital extended to 
preserve Stern’s image when Martin 
Bromley, who owned half of Stern’s 
stock through a charitable trust, was 
arrested in London on charges of 
skimming profits from slot machines. 
Stern spent $15 million to repur- 
chase stock from Bromley. (Play 
Meter, May 1, 1982, p. 18) 

Stern was formed in 1976 as a 
pinball manufacturer. In 1980 its first 
video game, Astro Invader, was pro- 
duced. In 1982 Stern announced 
plans to stop manufacturing pins 
and to become more involved with 
the production of videos. Its most 
successful videos included Berzerk 
and Scramble. 

Stern was hurt by the laser games, 


as were other manufacturers. The 
industry thought laser games would 
be a messiah, and nearly every com- 
pany rushed to have a laser pro- 
duced. Stern introduced Cliff 
Hanger and Goal to Go. Neither was 
well received. Unfortunately, the 
laser phenomenon came and went, 
leaving a trail of expensive laser 
games that no one wanted. 

Stern purchased the name, equip- 
ment, and assets of Seeburg Cor- 
poration in 1979 after Seeburg filed 
for reorganization under Chapter 
11. Stern recently sold Seeburg. 
Stern also purchased Universal 
Research Laboratories in 1979 after 
URL had also filed Chapter 11. 

Stern is hoping to strengthen its 
financial position by diversifying 
into other fields of electronics by 
manufacturing for other companies 
and introducing its own products. 
These include products for the tele- 
communications industry, for home 
installation by cable television oper- 
ators, and a heating, venting, and air 
conditioning product. Stern will 
also remain active in the games busi- 
ness. 

According to Gary Stern, whose 
background includes practice with a 
bankruptcy law firm, “From my 
experience, | believe that in six 
months you will see a new and 
stronger Stern. | do not believe this 
will be a complicated and lengthy 
proceeding.” e 


MYLSTAR NAMES DISTRIBUTORS 


Mylstar Electronics has changed 
its distribution network in Houston 
and Chicago. 

H.A. Franz Co. of Houston has 
been appointed as a factory autho- 
rized distributor for the Houston 
and South Texas markets. 

The Chicago and Northern Illinois 
markets will be handled by Atari 


Distributing, Inc. 

“We are pleased and proud to 
have Hoddy Franz of H.A. Franz Co., 
Ed Pellegrini of Atari, and their 
excellent staffs representing our 
lines and look forward to many fine 
years of working together,” said 
Gilbert Pollock, Mylstar’s vice presi- 
dent of sales and merchandising. @ 
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WARNER SELLS 
ATARI HOME DIVISION 


Warner Communications has 
ended half the mystery about the 
future of Atari as it sold the home 
computer and video game division. 
About $500 million in assets were 
purchased by Jack Tramiel, founder 
and former president of Commo- 
dore International, a major com- 
petitor of Atari. 

Speculation continues about the 
future of the coin-op division. 

Warner confirmed that it will 
retain the coin-op division since 
Tramiel was not interested in 
making that division part of the deal, 
but a spokesman said ‘‘we have not 
announced our intentions to sell the 
coin-op division so we would rather 
not comment on that possibility...” 

Tramiel’s company will be known 
as Atari Corp., but Warner will 
retain the name Atari for its coin-op 
games and for its new telephone 
making venture called Ataritel. 

Atari was purchased in 1972 for 
$27 million and the company saw 
profits rise to $2 billion in 1982 and 
then sink to a little more than $1 
billion last year as the industry 
softened. 

James Morgan, formerly of Philip 
Morris, was named the new chief 
executive of Atari in September. He 
set out to reduce overhead, which 
included laying off thousands of 
employees, and to introduce viable 
product including two game Car- 


tridges designed by Lucasfilm Ltd. of 
“Star Wars” fame. Morgan felt that 
70 percent of Atari’s revenues in 
1985 would come from products 
that were not yet in existence. 

The Wall Street Journal also noted 
at the end of May that Morgan’s cost 
cutting measures would make Atari 
more attractive for a potential sale. 
At that time Warner had been 
negotiating with N.V. Phillips of the 
Netherlands as a possible buyer. 

However, Morgan never did have 
the time to see his plans and efforts 
mature. Ina report in The Wall Street 
Journal July 3, it was stated that 
though the status of most executives 
is uncertain, most are expected to 
leave. However, under the terms of 
the sale, Warner will assume the 
liability of all employment contracts 
including Morgan’s. 

Skip Paul recently assumed the 
post of president and has been 
extremely optimistic about Atari 
Coin-Op and the product it will 
offer. In a speech at the recent 
NCMI meeting, Paul assured opera- 
tors that Atari will have product that 
will revive the industry. |, Robot is 
Atari’s latest introduction, and it is 
being assembled by a company in 
California. A Warner spokesman 
refused comment on plans for 
opening the El Paso plant which is 
scheduled to be officially open by 
September. * 
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CONTINENTAL VIDEO OPENS OFFICE 


Operators and distributors from 
Northern California attended a 
grand opening on June 15 as Con- 
tinental Video Games Inc. opened 
new offices in Sacramento. Con- 
tinental Video will be the Northern 
California distributor for Greyhound 
Electronics. 

Various models of the Greyhound 
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amusement game were displayed, 
and Ben Santucci, Greyhound’s 
West Coast representative, attended 
the opening. 


Continental Video Games’ new 
address is 9727 Business Park Drive, 
Suite D, Sacramento, CA 95827. 
Telephone: 916/361-1232. e 


BUY FROM 
THE BEST 


e THE LOWEST 
EVERY DAY 
PRICES. 


We will meet or beat any 
price of any reputable dis- 
tributor published in PLAY- 
METER MAGAZINE for 
any equipment we have in 
stock. 


PROMPT 
SHIPMENTS. 


We guarantee that any new 
or location ready game you 
purchase from our in stock 
inventory will be shipped 
within 3 business days 
after receipt of your prepay- 
ment or deposit. If your 
order isn’t shipped within 
such time, we will send you 
$100.00. 


e FREE DELIVERY 
FOR PREPAID 
ORDERS. 


When you purchase a new 
or location ready game and 
pay for it at the time of your 
order, we will pay all the 
shipping and freight costs. 
You'll be saving $50.00 or 
more in freight costs. 


e WE WARRANT 
WHAT WE SELL. 


You'll receive a 30 day war- 
ranty covering the monitor, 
logic board and power sup- 
ply of any new or location 
ready game. We have an 
expertly trained technical 
staff available to assist you. 


The 
Game 
Exchange 


(THE ORIGINAL) 


1289 ALUM CREEK DRIVE (our only office) 
OLUMBUS, OHIO 43209 
(614) 258-2933 


CALL TOLL FREE 
IN OHIO 


1-800-848-1514 
OUTSIDE OHIO 
1-800-848-0110 
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FCC TO GIVE 
COPY GAME INFORMATION 


The Federal Communications 
Commission will begin sharing 
information regarding the quantity, 
type, and location of copy games 
with the Amusement Game Manu- 
facturers Association and the FBI as 
the result of a recent meeting spon- 
sored by AGMA June 6-7 in Atlanta, 
said AGMA’s Executive Director 
Glenn Braswell. 

“For quite some time, we’ve 
known that copy games exist and 
that they pose a significant problem 
for us, but there’s been little orga- 
nized sharing of information be- 
tween the industry and agencies like 
the FCC, which just happen to dis- 
cover these machines while con- 
ducting routine compliance checks,” 
Braswell explained. 

As aresult of several FCC citations 
issued earlier this year for games 
that were later determined to be 
copies, the AGMA Technical Advi- 
sory Committee, comprised of 
members’ engineering staffs, re- 
quested the meeting with the FCC’s 
Southeastern Regional Director, 


August 16-19 
Pennsylvania Amusement and Music 
Machine Association (PAMMA) 2nd 
Annual Convention. Hershey Lodge 
and Convention Center, Hershey, PA. 
For more information, call Emest P. 
Kline at 717/737-5675 


August 31—September 3 
Dynamo $40,000 World Foosball 
Championships, Dallas, Tx. (site to be 
announced) Contact Dynamo at 
800/527-6054. 


September 14-16 
North Carolina Coin Operators Asso- 
ciation 1984 Exposition of Games 
and Music, Sheraton Center Hotel, 
McDowell St., Charlotte, NC. Contact 
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Angelo Ditty, for instructions on 
how manufacturers might aid the 
agency in its inspections of coin- 
Operated amusements. 

Ditty complimented the indus- 
try’s compliance record to date, but 
emphasized that uniform under- 
standing of the following features of 
the Class A Computing Device stan- 
dard would be helpful: (The Com- 
puting Device standard applies 
to any electronic device that uses 
digital techniques with a clock fre- 
quency greater than 10 kilohertz. A 
Class A device is acomputing device 
marketed for use in a commercial, 
industrial, or business environment. 
This includes coin-op games.) 

® Coin-operated electronic video 
arcade games manufactured after 
December 1, 1982, are to be labeled 
with what the FCC proposes be 
“minimum suggestion language,” 
which states that the equipment 
complies with the Class A Com- 
puting Device standard; 

e The label must be permanently 
attached to the equipment for the 


THE CALENDAR 


NCCOA at 704/982-5313. 


September 28-29 
1984 Michigan Coin Machine Opera- 
tors Association Convention and 
Exhibit, Plymouth Hilton Inn, Ply- 
mouthMI. For information, contact 
MCMOA at 517/372-2323. 


October 11-14 

1984 NAMA National Convention— 
Exhibit of vending and food service 
management, Georgia World Con- 
gress Center, Atlanta, GA. Contact 
Jack Rielley, NAMA, 7 South 
Dearborn St., Chicago, IL 60603. 
Telephone: 312/346-0370. 


October 11-14 
13th National Exhibition of Auto- 


life of the machine in an area of 
“least traffic,” yet remain clearly 
visible from the outside, and 


@ If the installation of a conver- 
sion kit involves significant electro- 
mechanical alteration, it too requires 
labeling with “minimum suggested 
language,’ as well as a warning 
supplied by the manufacturer that 
improper installation could lead to 
an FCC non-compliance citation. 


Additionally, Ditty committed 
FCC staff resources to assist in the 
revision of the AGMA “FCC Com- 
pliance Guide,” a manual which was 
previously made available by the 
association to industry members. 


“We're extremely pleased with 
the receptive and cooperative atti- 
tude extended to us by the FCC. I’m 
confident that this meeting will put 
an end to the past confusion sur- 
rounding these citations, especially 
for the copy games. We at AGMA 
look forward to a long and produc- 
tive working relationship with the 
agency,’ Braswell said. e 


matic Amusement Machines 
(ENADA), Congress Building at the 
EUR, Rome. For more information, 
contact SAPAR at Via di Villa Patrizi 
10, Rome, Italy 00161. Telephone: 
84-41-505; 84-14-81. 


October 24-27 
1984 AMOA Intemational Exposition 
of Games and Music, Hyatt Regency, 
Chicago, IL. Contact AMOA at 
312/654-AMOA. 


November 15-17 
1984 IAAPA Convention and Trade 
Show, Market Hall, Dallas, Texas. 
Contact IAAPA at 312/766-0881 for 
more information. 
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DEALERS 
& DISTRIBUTORS 
WANTED 


A unique coin telephone that can be used on any 
R-1 or B-1 subscriber loop. . . 


Internally controlled to allow software repro- 
gramming. . . 


Incrementally times telephone calls at selectable 
rates... 


Allows coin free service for long distance calls as 
well as emergency and service calls. 


Manufactured by Suppliers of Telephone Equip- 
ment of the Bell System for the past 39 years. 


FEATURES: 


@ Field programmable tone or pulse option 

@ Electronic coin totalizer 

@ Programmable audio detector to monitor presence of operator on O-, -+ calls 
e Water resistant chrome metal hookswitch 

e Chrome metal touch tone pad 

e Single unitized electronic assembly 

e Standard blue grommet handset 

® Compatible with electromechanical, electronic and digital central offices 
e Armored handset cord with 90° swivel 

e Recess mountable on Guard Post 

e Large front access coin box 

@ International calls 

e Short and long, long distance rates 

® O.C.C. accessible w/auto dialer enclosed 

e Adaptable for band areas 

@ Inside or outside 


For Information Call Toll Free 
Mon.-Fri. 9 A.M.-5 P.M. 1-800-237-2171 
Ext. 350 or 813-527-1107 
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BALLY MIDWEST STAGES 


ROCK-OLA DAY 


Bally Midwest in Chicago opened 
its doors to operators for Rock-Ola 
Day on June 26. “We want to stress 
that we are the exclusive Rock-Ola 
distributor in the area,” said Marcia 
Young of Bally Midwest. 

With jukebox sales increasing, the 
distributorship believed it was time 
to feature the Rock-Ola jukebox. 
Said one operator, “The Rock-Ola 
490 is a nice looking jukebox, but it 
goes deeper. It is easy to work on 
and has great sound.” 

“We are not into games right 
now, just concentrating on making 
the best jukeboxes,” noted Bette 
Lockhart of Rock-Ola. 

Jim Phillips and Frank Schulz, 
other Rock-Ola personnel, talked 
with operators, answering their 
questions. 

The Rock-Ola Supersound 490 
was also the special emphasis of a 
service school given by Rock-Ola at 
Bally Midwest on June 19. 

A major point of interest was 
Rock-Ola’s new “System 2” com- 
puterized control center. 

In attendance were Bally Mid- 
west’s Al Hughes, Ray Kindler, and 


Jack Moyle. Among the operating 
companies represented were Dicks 
Vending, All Star Amusement, and 
Wayne Distributing. 

The seminar was conducted by 


ee 


Shuja Haque, Rock-Ola’s director of engineering, instructs Bally Midwest 


Rock-Ola’s Shuja Haque and Jim 
Cheatle. Jim Phillips, Rock-Ola’s 
sales and marketing manager, said 
that more Supersound 490 seminars 
are planned for the near future. @ 


operator service personnel on the operation of the 
Rock-Ola Supersound phonograph. 


Rank Electronics Pty. Ltd. and 
Audio-Visual Communicators Pty., 
Ltd. obtained licensing rights from 
Video Music International to manu- 
facture, market, and distribute the 
Startime Video Jukebox in Australia 
and New Zealand. 

“We are very delighted to have as 
business associates, Companies of 
the stature of Rank Electronics, 
which is world-renowned and Audio 
Visual Communicators, a leading 
Australian importer and exporter of 
audio-visual equipment,” said Jack 
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Millman, VMI chairman of the 
board. “We envision a long and 
fruitful relationship which will gen- 
erate the distribution of thousands 
of Startime units and millions of 
dolalrs in sales.” 


Rank Electronics will assemble 
Startime Video Jukeboxes, while 
Audio Visual Communicators will 
market and distribute them in Aus- 
tralia and New Zealand. 


“We were very impressed by the 
design, durability, and reliability of 


VMI SIGNS DISTRIBUTION DEAL 


the Startime unit, and we deter- 
mined that besides being the 
pioneer in the exciting video juke- 
box industry, Video Music Inter- 
national was indeed the leader,” 
said Stanley Young, managing direc- 
tor of Audio Visual Communicators. 

Additionally, Soundwave Inter- 
national, a VMI subsidiary, signed a 
separate agreement with the prin- 
cipals of Audio-Visual Communi- 
cators Pty. Ltd., to release 95 of its 
major record titles in Greece, Aus- 
tralia, and New Zealand. @ 
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COIN COMMUNICATIONS, INC. 


1715 E. HIGHWAY 36 © MAPLEWOOD, MINN. 55109 CALL TODAY * 612/777-3671 


THE OPERATOR'S DREAM 


CCI INTRODUCES 
THE LD-3000 


NEW CUSTOMERS — This 
State-of-the-art coin telephone 
is truly an operator’s dream. En- 
joy profits from Local and 
Long distance calling. You 
realize an excellent return and 
the customer is pleased with the 
additional income he Is pro- 
vided. Just imagine — no wor- 
ries about changing trends or fads. The life expectancy 
is YEARS instead of MONTHS. 


e Low ee nance | The landmark battle over private pay 
e “Tamper-Free’ Coin Boxes telephones is over, and route opera- 
e Meets All FCC Part 68 Technical Requirements we are a ae winners. bi 30 
' the state o innesota issued its 
e Coin Box Lock Has Rotating Tumbler Pins final judgement allowidaseperaters 
e 3 Increment Coin Mechanism to place private pay telephones. The 
e Anti-Stuffing Coin Chute significance of the Minnesota deci- 
sion is that many other states, wait- ¢ 
s Timed Calls — Both Local and Long Distance ing for the Minnesota decision, are 
e Microprocessor Stores All National and now expected to follow suit. With 
International Rates pay telephone locations up for grabs 
e Spiral Wound Steel Handset Cord in your backyard, you cantaffordto | 


wait any longer. Good-bye, Bell! 
Hello, Free Enterprise! 


e Full One Year Warranty 
e LCD Readout Displays: 


e The Number Dialed e The Time Remaining 
e The Amount of Call ¢ Computes Additional Time as Extra Coins are Added 


We offer technical assistance and aid in programming changes if necessary. 
WATCH FOR THE NEW GENERATION // TELEPHONE! 


Howard Ward, vice president of Dallas Coin Machine, (left) is presented the 
Coinco 1983 “Distributor of the Year” award by Bill Murphy, 
Coin Acceptors’ vice president of marketing. 


COIN ACCEPTORS 
AWARDS DISTRIBUTOR 


Coin Acceptors, Inc. awarded 
Dallas Coin Machine, Inc. the 
Coinco 1983 “Distributor of the 
Year” award. 

Dallas Coin Machine, Inc. received 
the award for being the distributor 
producing the largest sales volume 
of Coinco equipment for 1983. 
Following a tour of the Coinco 
facility, the award was presented to 
Howard Ward, vice president of 


Dallas Coin Machine, by Bill 
Murphy, assistant vice president of 
marketing, on behalf of Coin Accep- 
tors, Inc. 


The award was presented at Coin 
Acceptors’ new World Headquar- 
ters building in St. Louis, Missouri. 
Coin Acceptors markets its products 
domestically and internationally 
under the trade name Coinco. @ 


BALLOUZ BACK AT NINTENDO 


Frank Ballouz resigned his posi- 
tion in product management at 
Mylstar and resumed his former 
position as director of marketing at 
Nintendo. 

“I enjoyed working with the 
people at Mylstar, but | missed the 
lack of involvement with the opera- 
tors and distributors that | had for 
the 10 years | have been in the 
industry. | missed the front line 
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action,” Ballouz said. 

Ballouz said he is excited about 
the “fantastic product Nintendo has 
to offer and will be offering in the 
future.” 

In August Nintendo will intro- 
duce the third conversion pack for 
its VS. System and a fourth pack in 
October. Nintendo will offer a con- 
version pack for Punch Out!! in 
September. e 


ROSENZWEIG AT 
LUCKY DIST. 


Lee Rosenzweig left his sales 
position at Rock-Ola and is now 
working for Lucky Distributing 
Company in Nashville, Tennessee. 

“These people make me feel so 
much at home, and | couldn’t be 
happier working with people like 
Steve Shacklett, Clint Shockey, Dave 
Shacklett, and Wilson Bracey,” 
Rosenzweig said. 

Lucky Distributing was recently 
appointed as a Game Plan distrib- 
utor and is also a Rock-Ola dis- 
tributor. * 


ABLOY PRESENTS 
AWARD 


American Vendors Supply, a divi- 
sion of Delmar Products, Warmin- 
ster, Pennsylvania, was recently 
presented with the “Rookie of the 
Year’ award by Abloy Security 
LOCKS: 

AVS is the Abloy Regional Vend- 
ing Sales-Service Center for the 
Mid-Atlantic states, servicing Abloy 
customers in Pennsylvania, Southern 
New Jersey, Delaware, Maryland, 
Washington, D.C., and Virginia. 

After becoming an Abloy Regional 
Center in early 1983, AVS has 
become known as the “supplier of 
security’ to the vending and amuse- 
ment industries, according to Rick 
Bodenschatz, Abloy’s Eastern re- 
gional sales manager. During the 
ceremonies, Bodenschatz cited the 
professionalism of AVS and added 
that the firm “recognizes the need 
of prompt reaction for both sales 
and service in helping customers 
protect their assets.” 

Abloy Security Locks is a manu- 
facturer of “T’’ handle cylinder 
locks, cam locks, and padlocks 
incorporating an exclusive key con- 
trol program for its high security 
locks. The Regional Vending Sales- 
Service Center program was initi- 
ated in 1982 to enable Abloy to react 
immediately to customer security 
requirements. e 
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The Senate unanimously approved 
a bill June 21 to improve the opera- 
tion of the secondary market for 
loans guaranteed by the Small Busi- 
ness Administration and to make 
available new sources of capital for 
small businesses. 

The legislation, introduced by 
Senators Lowell Weicker Jr.,R- 
Conn., chairman of the Committee 
on Small Business, and Dale Bum- 
pers, D-Ark., ranking minority 
member, would (1) allow the SBA to 
combine, or “pool,” guaranteed 
loans in large amounts, thereby 
attracting institutional investors to 
this new security, and (2) mandate 
reforms in the existing market to 
ensure greater agency oversight and 
investor protection. 

Pools of loan obligations have 
fueled intense investment interest 
in mortgage loans through the 
Government National Mortgage 
Association (Ginnie Mae) and other 
federal programs. 

“With enactment of this legisla- 
tion, the secondary market will be 
more efficient and attractive,’ 
stated Senator Weicker. “‘It is 
imperative that the SBA closely 


monitor the participants in this 
market to ensure that small busi- 
nesses realize the potential of this 
proposal.” 

While making the market more 
attractive, the legislation also 
answers concerns raised by recent 
investigations. Studies by the Gen- 
eral Accounting Office and the 
committee during 1983 and 1984 
determined that a combination of 
market imperfections and adminis- 
trative problems have seriously hurt 
the secondary market. 

Investors are unable to accurately 
determine a fair market value for 
loans due to a lack of information 
and the inability to assess risks, such 
as premium loss, payment deferrals, 
and slow payment by the SBA on 
defaults. Those market conditions 
have resulted in investor com- 
plaints, and major brokerages have 
left the market. The SBA has thus far 
failed to explore the problems. 

The legislation would require all 
investors to receive full disclosure of 
basic investment information prior 
to the sale. The bill would also 
require the SBA to establish central 
registration of all loans sold and 


SMALL BUSINESSES 
MAY GET MORE CAPITAL 


resold in the market. A fiscal transfer 
agent (FTA) willbe appointed by the 
SBA to serve as the central registry 
recording all sales and resales of 
individual SBA guaranteed loans in 
the secondary market. In addition 
SBA will be required to report 
annually to the Congress on the 
market activities. 


Finally, the bill would provide 
statutory authority for the secondary 
market program which had been 
established administratively by SBA 
in 1972 and had continued under 
that status since then. 


An identical measure, H.R. 4773, 
was approved by the House Com- 
mittee on Small Business on June 19 
and will be considered by the full 
House. 


In 1972,the SBA created adminis- 
tratively a secondary market to 
allow banks to sell guaranteed 
portion of individual loans to 
investors, as a means of increasing 
their liquidity and providing addi- 
tional capital to small businesses. In 
1982, only 2,300 of the 12,000 SBA 
approved loans were sold in the 
secondary market. ® 


BALLY DISTRIBUTING 
REORGANIZES STAFF 


Mike Toohey and Ken Adams, 
vending salesmen for Bally Distrib- 
uting Corporation, have been trans- 
ferred. 

Toohey will move to a sales posi- 
tion with responsibility for accounts 
in Central Illinois and South metro- 
politan Chicago. Previously, Too- 
hey’s responsibilities were for the 
Livonia, Michigan, territory. He has 
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been in vending sales for Bally Dis- 
tributing since 1983. 


Adams will assume responsibility 
for the territory of North metropoli- 
tan Chicago and Southern Wiscon- 
sin. He has been with Bally Distrib- 
uting since 1983. Prior to joining 
Bally, he spent 15 years with the 
Moyer Diebel Company. e 


WHAC-A-MOLE 


Everyone loves 
Whac-A-Mole! 


Customers love to play » 
and you ll love the way 
it pays. Call us and 
let us tell you more. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32017 

Telephone: 904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 
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PHILIP MORRIS 
ELECTS NEW OFFICERS 


The Board of Directors of Philip 
Morris Incorporated elected Hamish 
Maxwell to succeed George Weiss- 
man, effective July 1, as chairman 
and chief executive officer of Philip 
Morris Incorporated. 

Maxwell, 57, has been president 
and chief operating officer of Philip 
Morris Incorporated since Decem- 
ber 1, 1983. Prior to that he was 
president of Philip Morris Inter- 
national and has been a director of 
Philip Morris Incorporated since 
1974. 

The management changes are 
part of a plan of orderly succession 
originally announced on November 
30, 1983. At that time, the Board 
reported it intended to have 
Maxwell succeed Weissman, who 
was stepping aside to become chair- 
man of the Executive Committee on 
August 1, 1984 upon reaching the 
age of 65. Weissman was elected 
chairman of the Executive Commit- 
tee in April and continues in that 
post. 

The Board also elected John A. 
Murphy, 54, president and chief 
operating officer of Philip Morris 
Incorporated, with all the operating 
companies and the Tobacco Tech- 
nology Group reporting to him 
effective July 1. Murphy, a director 
of the corporation since 1971, is cur- 
rently group executive vice presi- 
dent, with the Miller Brewing Com- 
pany, The Seven-Up Company, and 
the Mission Viejo Realty Group 
reporting to him. 

In addition, the Board elected 
Hugh Cullman, 61, vice chairman of 
Philip Morris Incorporated and 
chairman of the Finance Committee 
effective July 1. Cullman, a director 
of the corporation since 1964, is cur- 
rently group executive vice presi- 
dent and chairman and chief execu- 
tive officer of Philip Morris U.S.A. 
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“The transition has been going so 
well,” Weissman said, “that the 
Board and | agreed there was no 
need to continue it for another 
month as originally planned. Weare 
putting in place a team of senior 
officers who have a combined expe- 
rience of more than 100 years in our 
industries.” 

“During George Weissman’s term 


) 


as chairman,’ Maxwell said, “‘our 
operating revenues have nearly 
doubled, to almost $13 billion at 
year-end, 1983; our net earnings 
have grown by 121 percent to $903.5 
million, and we have increased 
dividends by 183 percent. These 
financial results only begin to mea- 
sure the contributions Weissman 
has made to Philip Morris.” 

Meanwhile, James A. Remington, 
54, a corporate vice president since 
August 1983 and currently executive 
vice president, Operations, for 
Philip Morris U.S.A., succeeds Frank 
E. Resnik, 55, as president of the 
Philip Morris Tobacco Technology 
Group. Resnik was named presi- 
dent of Philip Morris U.S.A. in June, 
in addition, was appointed chief 
executive officer of Philip Morris 
U'S.A: 

Philip Morris Incorporated in- 
cludes Philip Morris U.S.A., whose 
major brands are Marlboro—the 
Number One selling cigarette inthe 
United States and the world—Ben- 
son & Hedges 100’s, Merit, Virginia 
Slims, Parliament Lights, and Players; 
Philip Morris International, which 
manufactures and markets a variety 
of cigarette brands through affili- 
ates, licensees, and export sales 
organizations, and manages Seven- 
Up International’s operations; 
Miller Brewing company, brewer of 
Miller High Life, Lite, Lowenbrau, 
Meister Brau, Magnum, and Mil- 
waukee’s Best; The Seven-Up Com- 
pany, producer of 7UP, Diet 7UP, 
LIKE Cola, and Sugar Free LIKE Cola 
in the United States, Canada, and 
Puerto Rico; Philip Morris Indus- 
trial, which makes tissues, specialty 
papers, and packaging materials; 
and Mission Viejo Realty Group, 
Inc., a community development 
company in Southern California and 
Colorado. ® 
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CIRCUS WORLD 
UPGRADES FOOD SERVICES 


Circus World upgraded its food 
and beverage service July 1 under a 
joint venture contract with Grey- 
hound Food Management, Inc. 


Under the terms of the contract, 
GFM will provide food service man- 
agement for all park food opera- 
tions, including two restaurants— 
the Carrousel Cafe and Circus 
Cookhouse—and the Circus of 
Goodies Ice Cream Parlor and 
kiosks located throughout the 100- 
acre theme park providing snacks 


and drinks. 


Commenting on his decision to 
work with Greyhound, James G. 
Monaghan, the new president of 
the park, explained: “When | took 
over a month ago as sole owner of 
Circus World, | made an initial com- 


mitment to expand and improve our 
food service. 


“Our decision to work with GFM 
was made because of their depth 
and quality of food service experi- 
ence, and because of the commit- 
ments they have made to us in terms 
of long-term investment in and 
support of our operations.”’ 


Located midway between Orlando 
and Tampa at the Circus World exit 
on I-4and US. 27 (eight miles south- 
west of Disney World), Circus World 
is the only circus theme park in the 
world. Approximately one million 
visitors annually attend its 100+ 
rides, shows, and attractions, which 
include one of the world’s largest 
roller coasters and a record-break- 
ing five rare baby Asian elephants. 


Circus World is wholly-owned by 
Monaghan, a Phoenix real estate 
investor who purchased it a month 
ago from the Mattel Corp. “The 
change in our food service opera- 
tions,’ he explained, “is only the 
first of many changes—both large 
and small—we'’ll be making over the 
months and years ahead as we 
provide this outstanding physical 
plant with the kind of management 
and marketing it deserves.” 

Greyhound Food Management, 
Inc., is a subsidiary of the Grey- 
hound Corporation that has 65 years 
experience in the food industry 
serving convention centers, tourist 
facilities, World’s Fairs, park con- 
cessions, major industrial plants, 
schools, universities, and trans- 
portation terminals. © 


BALLY ACQUIRES LIFECYCLE 


Bally Manufacturing Corporation 
has acquired the assets of Lifecycle, 
Inc., of Irvine, California. Exact 
terms of the sale were not disclosed. 


“Lifecycle, Inc. is a perfect com- 
plement to our growing leisure 
entertainment business. After ex- 
tensive testing by 1.5 million mem- 
bers of our Health and Tennis Corp. 
of America in locations across the 
country, we believe it is the finest, 
most reliable electronic exercise 
bike available,” said Robert E. 
Mullane, president and chairman of 
the board of Bally. 


Dan Holton, president, and Augie 
Nieto, executive vice. president of 
Lifecycle, Inc., will remain associ- 
ated with the company to expand 
and develop new products for the 
growing fitness marketplace. Mar- 
keting will be expanded beyond 
health clubs to corporate locations, 
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rehabilitation centers, military 
bases, etc. 

Bally owns seven major theme 
parks through Six Flags Corporation; 
more than 280 health and fitness 
clubs through Health and Tennis 
Corporation of America; the coun- 
try’s largest chain of family amuse- 
ment centers through Bally’s Alad- 


din’s Castle, Inc., and related sub- 
sidiaries; Scientific Games, Inc., the 
leading designer and supplier of 
instant and weekly lottery games; 
and Bally’s Park Place, a major hotel 
and casino in Atlantic City, New 
Jersey, through Bally’s Park Place, 
Inc., its 84 percent owned sub- 
sidiary. * 
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Poll Information 


This Is a new equipment poll now named “National Play Meter.” Play Meter changed the poll's format to 
more accurately reflect games earnings and to include more equipment types. There are two major changes: 
(1) Equipment with at least a 10 percent response rate appears on the poll and (2) conversions and laser discs 
have separate categories. 

Each games rating represents its average performance as compared to the top game's average in that 
category. Averages are compiled by Play Meter through its operator survey. The survey has also been 
changed—operators now give more specific earning information on equipment. Games on the survey (except 
for novelty equipment) are currently (within the last six months) being marketed in the United States. 

Operator/readers who want to participate in the survey should write Play Meter, “National Play Meter,” 
P.O. Box 24170, New Orleans, LA 70184. 


DEDICATED VIDEOS 
Arcade Locations 


Rating 
Average Rank No. of 


DEDICATED VIDEOS 
Street Locations 


Rating 
Average Rank No. of 


Sept. 1 
1984 


. Punch Out!!/Nintendo .... 100.0 
. Spy Hunter/Bally Midway 90.4 
. Hyper Sports/ 

Konami/Centuri 86.2 
. Birdie King II/Coin-It 79.6 
. Crossbow/Exidy 74.5 


Last 
Issue 


Times 
on Poll 


7 
13 


Sept. l 
1984 


. Punch Out!!/Nintendo.... 100.0 
. Spy Hunter/Bally Midway 94.3 
. Birdie King II/Coin-It 
. Track & Field/ 

Konami/Centuri 
. Tag Team Wrestling/ 


Last 
Issue 


1 
2 


Times 
on Poll 


13 


. Track & Field/ 

Konami/Centuri 67.3 
. Pole Position/Atari 66.4 
. Tapper/Bally Midway .... 55.3 
. 10-Yard Fight/Taito 52.8 
. Major Havoc/Atari 52.4 
. Tag Team Wrestling/ 


. Pole Position/Atari 

. Tapper/Bally Midway .... 
. Major Havoc/Atari 

. Motorace USA/Williams .. 


516 NOTICE: The sole purpose of this survey is to 


determine on a regular basis the top performing 
games in the country. Any attempt to use the results 
of this survey for any other purpose is unauthorized 
wrongful, and misleading. 


. Discs of Tron/ 

Bally Midway 51.4 
. Root Beer Tapper/ 

Bally Midway 


CONVERSIONS 
Arcade Locations 


CONVERSIONS 
Street Locations 


Rating 


Average Rank No.of Average Rank 
Sept. l Last Times Sept. 1 Last Times 
1984 Issue on Poll 1984 Issue on Poll 


. VS. Tennis/Nintendo 100.0 2x 7 
. Pole Position II/Atari 90.1 1 15 
. Exerion/Taito 87.5 
. Mega Zone/ 
Konami/Interlogic 85.8 
Time Pilot ’84/Konami.... 78.8 
. Elevator Action/Taito .... 78.8 
Champion Baseball/Wico 71.1 
. Millipede/Atari 68.2 
. Junior Pac-Man/ 
Bally Midway 56.6 
. Donkey Kong 3/Nintendo 41.2 
. Superbike/Crown Vending 27.1 


Rating 
No. of 


. VS. Baseball/Nintendo ... 
. VS. Tennis/Nintendo 
. Pole Position II/Atari 
. Time Pilot ’84/Konami.... 
. Up and Down/ 
Bally Midway 
. Millipede/Atari 
. Elevator Action/Taito .... 
. Champion Baseball/Wico 
. Exerion/Taito 
. Junior Pac-Man/ 
Bally Midway 
. Mr. Do!’s Wild Ride/ 
Universal 
. Blaster/Williams 
. Cloak & Dagger/Atari.... 
. Mega Zone/ 
Konami/Interlogic 
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TOURNAMENTS 


10-Yard Fight’ 
Draws Crowds 
for Easter Seals 


The 10-Yard Fight video game 
tournament, culminating in playoffs 
April 14 and 21, raised a record 
amount for Easter Seals, according 
to Bob Milchuck, president of 
RKade, Inc. who conducted the 
month-long competitions at his 
three separate game rooms. 

Milchuck said that Taito America 
Corporation’s football-themed 10- 
Yard Fight “generated a tremen- 
dous response, with hundreds of 
patrons competing each week at 
Games America stores in Libertyville 
and Palatine, Illinois, and at Fantasia 
in Watertown, Wisconsin.” All pro- 
ceeds from game play went to the 
Easter Seal Society of Metropolitan 
Chicago. 

1984 marks the third consecutive 
year Taito America video game 
tournaments have been held to 
raise funds to aid the thousands of 


physically disabled people who 
benefit from Easter Seals. 

This year’s four-week tournament 
began March 26 at all three loca- 
tions, with the top weekly scorers 
competing separately in store-wide 
championship playoffs. 

First place winners at each loca- 
tion were awarded a video game, a 
trophy, and 100 tokens for game 
play. Second, third, and fourth place 
winners at each location received 
trophies and 75, 50, and 25 tokens 
respectively. 

First through fourth place winners 
(in order, by location) are Kevin 
Scobie, Jon Franz, Jim Saxby, and 
Tom Reichardt of Watertown; 
David Wing, Tim Lockart, Mike 
Sweetland, and Mike Bock of 
Libertyville; and Al Sorensen, James 
Zimmer, Trent Hasley,and T.J. 
Henry of Palatine. e 


The Watertown tournament champions (left to right) Jon Franz, 
Kevin Scobie, and Jim Saxby pose with their trophies. 
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Jim Reynolds took first place and wona 
trophy and a set of pro-darts. (No one 
said anything about a keg!) 


Here’s second place winner George 
Schaeffer with his trophy 
(and eight-pack?). 


Tournament 
Played on 
‘Century Dartes’ 


An electronic darts tournament 
played on Idea’s Century Dartes and 
sponsored by Pro Darts was the 
highlight of the recent opening of 
Orwell’s, formerly known as the 
Pony Express, in Moline, Illinois. 

Jim Reynolds won first place and 
George Schaeffer took second 
place. They won trophies and sets of 
pro-darts. Tom “Duffey’’ Bruch- 
mann won third place and a set of 
pro-darts. * 
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Here's Tom Siemieniec of Centuri, Joy Istorico of 


Mylstar, and Dick Konopa of Bally. 
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Rene Lopez of Taito draws a name for one of the many 
prizes donated by manufacturers for the event. 


By Valerie Cognevich 


Greater Southern Distributing in Atlanta 
showed what Southern hospitality is all about 
when it held an open house June 8. Operators 
came to view new equipment and meet manu- 
facturers’ representatives who attended in full 
force. 

‘We wanted to do something to let our 
operators know how positive we are about the 
industry,” said Rubin Piha of Greater Southern. 
“We haven’t done something like this before, 


Here | am (on the other end of the camera) with two 
handsome guys, Ken Pacheco (left) of Digital Controls 


and Lee Rosenzweig of Rock-Ola. 
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and we are overwhelmed at the attendance.” 
About 225 people attended the open house. 


One operator, positive about his future, 
said, “‘l am amazed at the turnout here. It gives 
me a boost of confidence to see this many 
people gather together at the distributorship.” 


As guests enjoyed a buffet and played the 
newest games, conversation focused on the state 
of the industry. “I’ve been in this industry for a 


Taito s Rene Lopez, Greater Southern’s Rubin Franco, 


and Konami's Ken Ichiki were pleased 
with the event’s attendance. 
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Digital Controls’ Mike Macke (left) and Mylstar’s Gil 
Pollack were caught in deep conversation. 


long time and seen a lot of ups and downs. We 
have been up and down again, and it’s time to go 
up, one operator noted. 

“I think we’re getting over the shakeout and 
those left in the industry are getting back to 
reality,’ said another operator. 

Representatives from many factories 
mingled with operators and listened to their 


Rock-Ola’s Lee Rosenzweig, |.C.E.’s Steve Bernstein, 
and Digital Controls’ Ken Pacheco pause for a picture. 


compliments and complaints. Representatives 
included Lee Rosenzweig from Rock-Ola, Tom 
Siemieniec from Centuri, Ken Ichiki and Alvin 
Froelich from Konami, Ken Pacheco and Mike 
Macke from Digital Controls, Dick Konope from 
Bally, Steve Bernstein from 1.C.E., Rene Lopez 
from Taito, and Gil Pollack and Joy Istorico from 
Mylstar. ® 
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Make sure that only your tokens are 
used, in your machines. 


Eurocoin key tokens, backed by our 
computerized security system, will 
ensure maximum profit from your 
machines — don't give it away to your 
competitors! 

We are acknowledged experts on token 
security and will be pleased to advise 
you. Our quality is traditionally of a high 
standard and we are able to back this 
with the lowest possible prices, for 
key tokens, custom tokens, acceptors, 
Stock tokens and anything else you may 
need to help keep your revenue up. 

Find out now about our 1984-85 program 
for token users: 

Call collect on 


Eurocoin 
International Ltd 
PO Box 13127, 
Lexington, 


(G06) 254 911 7 Telex 910997 8099 
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Kentucky 40583. 


eeg NOW 3 MONEY 
: MAKERS FROM 
TONK-A-PHONE 


AIR Own Your Own Pay Phone* 
TALKER. Full-service phone now available. 


Talking Air Vendor Now legal in most states: 
LONG-DISTANCE PAY PHONES * 


e For local & long- 
distance calls 

e Free emergency “911” 
Capability 

e Timed local calls 


e Timed long-distance 
calls 


e Touch tone 

e Adjustable time on calls 

e Works on standard 
business lines 

e Capable with MCI, 
Sprint, etc. 

e LED indicator lights 
displaying remaining 
time 

e Free “800” call capability 

e Time per coin 
accumulation 

e Stainless steel 
construction 

e Full one year warranty 


ADVANTAGES: 


e Anti-Freeze Air Valve 


e Constructed of 18 gauge 
stainless steel cabinet 


e Coin-operated air vendor 


e Recordable sales message 
“Today we have aSaleontires,” 
OR “Gee, what aHOT DAY, ice 
cold pop inside” are samples of 
what your air talker might say. 


e Operator can change sales 
message any time 


e Easy to install 


Patent 
Pending 


A GREAT SERVICE FOR YOUR 
RESTAURANT & LOUNGE LOCATIONS 


New cordless Rent-A-Phone for metered and local calls 
only. The waitress takes a cordless Rent-A-Phone to the 
customer’s table. Each call is registered on the meter’s 
base unit. The customer pays for the calls with his food or 
drink bill 


Dealers and Distributors 
inquiries invited 


Phone: 612/471-0126 AMERICAN MADE 


Dealer and Distributor inquiries invited! x GOOD NEWS! 


June 15, F.C.C. approved regis- 
eg N K-A- re LY O NX E NX tering privately-owned pay tele- 
J & phones! 


P.O. Box 388, Spring Park, MN 55384 


COINMAN INTERVIEW 


Tommie Chatten, branch manager for Southwest 
Vending Sales, is certainly what anyone would call an 
industry veteran. Tommie has spent the last 40 years 
in the coin-operated amusement industry. 

He began his career with 15 years at Commercial 
Music Company in Dallas selling Wurlitzer 
phonographs. He spent several years with R. Warnick 
& Company and 10 years with State Music. 


What was going on in this industry when you started? 

Phonographs were the main thing. Then the 
single player, salt and pepper pinballs were 
introduced. 


What do you mean by salt and pepper pinball? 
Just the plain pinball. The player shot the ball 
onto the playfield, and the ball stayed in a numbered 
hole and you added up the score in your head. They 
weren't even electric. They were called pinball because 
they had nails on the board around the holes; that was 
the pin part of it. They came out with the electric 
pinball and then came out with the flippers in the ’50s. 


What were the phonographs like back then? 

. The first phonographs I had any dealings with 
seats were 12-record phonographs that held the 78 rpm 
records. 


@ 
To mM mM 1e C hatten What problems did the industry have then? 

They were all complaining about the price of 
records. A record cost 19 cents. The records wore out 
fast, and you could only get about a week's play out of 
them. 

You had a heavy phono arm that would wear out 
the record and the needle would tear it up. Some of the 
phonographs had to have the needle changed after 
every record which was done automatically by the 
phonograph. There were a lot of mechanical 
problems. 

Then about 1946 or 1947, phonographs came out 
that did not wear out the record and had much better 
sound reproduction. 


Was there a stigma about being in the mob when you 
. : started in the industry? 
By Valerie Cognevich I heard about it but I didn’t associate with anyone 
like that. If there was any stigma attached to the 
industry, it was in certain parts of the country. In 1951, 
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@ The industry has had problems before and 
will have them again, but it will survive.® 


pinballs and all gambling equipment was declared 
illegal on a national level. 


Why were pins ruled illegal in the ’50s? 

They were actually flipper games, but officials 
misconstrued the difference between one pinball and 
another. 


So the flipper games were ruled illegal because officials 
lumped them into the same category with the 
gambling type games such as bingos? 

Yes. Flippers weren't gambling games, but the 
bingo and one-balls, which they called one-ball marble 
tables, were gambling games. But officials didn’t 
separate the two and made them all illegal. They 
didn’t want free games registered on them and 
anything that would do that was illegal. 


It sounds similar to the “gray area” situation today. 

It sure was the same type thing. Some of them 
register credits and some of them don't. It is the same 
situation. Some just don't realize that it’s happened 
before. I remember back in those days they cleaned up 
Texas pretty well, and they are cleaning out the gray 
area games now. 


Have the gray area games caused problems for the 
industry? | 

The adverse publicity has done more than the 
games themselves. 


What happened to your businesses after pins were 
declared illegal? 

We had to take all of the flippers and pinballs out 
of locations. Then Chicago Coin and Williams and 
United built the shuffle alleys. 


So the industry was dealing mainly in shuffle alleys 
and jukeboxes? 

Right. Then pool tables got more popular. They 
had the bumper pool table, and it got popular when 
everyone was looking for something to operate. 

We hear so many people talking about how bad 
the industry is and all the negative comments, but this 
business has been a good business and will always be a 
good industry. 


It must have been hard for the industry when they 


made pinball illegal. 
That’s right. The industry has had problems 
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before and will have them again, but it will survive. 


Was it harder to bein the industry when you started in 
the business? 

It was probably harder back in those days because 
there wasn’t much money around. Everyone was 
Operating on a shoestring. 


How about the locations back then? 

They only started putting games in grocery 
stores about 10 or 12 years ago. 

The games they started out with in the stores 
were electromechanical games. But most of the pins 
and jukeboxes were centered around bars and lounges 
before that. They had a few places that kids could play 
like filling stations and drug stores—when there were 
soda fountains, they were good locations, too. 

Back then it was mostly flippers. When they 
were placed in a filling station, it was a good location. 


Then the bars had the phonographs, pins, and pool 


tables. Bowling alleys were also good locations. 
The convenience stores have opened up a lot of 
locations today, good locations. 


When videos got so popular, the media started getting 
involved in publicity for the industry. Do you think it 
hurt or helped the industry? 

I don’t really think it helped it. Everyone likes to 
read bad news so that was what seemed to dominate. 


That publicity brought up some things that were not 
true. Do you think the public believed all of it? 

I think in some instances they did. I think the 
public has been exposed to old movies when every 
gangster was in this business, but it wasn't really that 
way then and isn’t that way now. I think this business 
has cleaned up to where there are good professional 
business people. 


What are the industry’s problems today? 

There were too many games built just to be 
building games, and there were too many games that 
were not top-notch games. The good games still make 
a lot of money. The manufacturers are going to have 
to put more into research and development to build 
good equipment. They need more quality games. 


Have conversions stifled the manufacturer’s resources 
so they can’t put money into research and 
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development? 

I am not real strong on conversions. I think a 
good dedicated game that a manufacturer has puta lot 
of money into research and development is still a 
better investment by far than a conversion. 


So do you feel conversions are more of a short term 
product? 

That's right. They do give those people who have 
a lot of whole games something to do with them. 
Conversions are a stopgap—they revive what they are 
not making any money at all on. But I firmly believe 
that the future of this industry is in research and 
development of a good dedicated game. 


Someone once said that there will be some new blood 
coming into the manufacturing end of the industry. 
Do you agree? 

Frankly, I don't think so. I think the people who 
are in it now are going to start developing better 
games. 


What about the distributor? He’s always been the 
middleman. How has his job changed? 

Most distributors now, out of necessity, also 
operate. Years ago they didn't. They were distributors 
and that’s exactly what they did. But there weren't so 
many of them. A distributor back then may have had a 
whole state or even two or three states. Now there 
may be three or four distributors in the same city. | 
think they have choked off the distributor in that he 
doesn't have the potential that he used to as far as 
sales. 


Will there be a shakeout of distributors? 
There already has been. They had a lot of 
Operators and jobbers who have dropped out too. 


Have there been other times in the history of the 
industry when there was a big influx of new people 
coming in? 

There were many new operators in the 50s when 
shuffle alleys became popular. Another time was 
when they had the one-ball machines, which were like 
a bingo table—it was a gambling type game. The 
people who came in made a lot of money, but then 
many of them just got out again. 


So they had a shakeout? 
Yes, this is nothing new. It’s happened before. 


What do you tell those who say things have never been 
worse and there is no future? 

I think it will recover. There is a future in the 
business. There won't be as many in the business 
operating. The locations will be quality locations. An 
Operator wont set a location unless it will be 


profitable. 


You sound very optimistic about the industry. 

Yes I am. I think everyone needs to be very 
selective about how they spend the money. They have 
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to buy good games and watch their business. 


What is the function of the distributor now? 

I think those who are in the business are looking 
to the distributor for advice more than, I guess, they 
ever have. They cant afford to make mistakes when 
buying equipment. 


The distributor is obligated to be current on issues and 
give advice? 

This is right—more than he was in the past. 
There is more specialized equipment. Only certain 
Ones are making any money. 


But what position does that put the distributor in 
when he represents more than one company, especially 
if certain factories don’t have any good product? 

He ts only obligated to take a few pieces because 
if he doesn’t try the games, he won't know if they will 
Or wont make money. He takes his test games and 
puts them on location to see their potential. 


Do distributors who also operate have an advantage 
when it comes to testing games since they have their 
own locations? 

Well, I don’t know if it would be an advantage or 
disadvantage because he has to buy the test pieces so 
he has the investment tied up in them. If it is not a 
good game, he has to eat it. But a distributor who 
operates should be on top of his business and know 
what is making money and tell his operators. 


Do operators resent distributors operating? 

At one time, but that was years ago. I think they 
realize that many distributors have to operate to 
survive. 


But are distributors who operate sensitive to their 
customer/ competitor? 

I know our company is very sensitive to our 
customers. We would never do anything that would be 
unfair competition. We operate in some large chain- 
type locations that a smaller operator could not 
handle. Operators are operating the mom and pop 
type locations. We don’t even like to say we are 
competitors with our operators. 


What have you been hearing from the operators you 
deal with? 

Here lately they say their businesses are 
recovering. They got into a hole, but they are getting 
out. I think the ones that are left are in a better 
position to get down to business. One thing about the 
ones that have gone out of the industry is that they 
probably shouldn't have been in it to begin with. 


Do you think those people hurt the business? 
I definitely do. They put games anywhere, over- 
saturated the market as far as the operators. There 


_ were too many games too many places. They did not 


come into the business knowing anything about the 
industry and did not keep up the standards. They 
thought they didn’t have to do anything but go si 
count the money. 
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You can count on Lynde-Ordway 
for real value. We offer a complete 
line of money handling and paper 
shredding machines designed to 
deliver solid dependability and 
economical performance. Ideal for 
Vendors, Video Game Operators, 
Banks, Schools, Laundromats, 
Churches and Municipalities. 
Downey-Johnson coin counters 
offer light-weight, portable 
convenience in both man- ..9 
ual and electric <a 
models. 3 
Accurate 
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(Totalizer optional) 


ae 
i on ae 


a 
Sy « 


= == INC. 


dependability without window 
dressing...economy you can count 
on. You get solid metal construction 
and fast delivery with reliable 
service. 

Lynde-Ordway coin counters and 
sorters are available in light-weight 
desk and portable models with 

top quality construction and long 
trouble-free life. There are a number 
of options to cover almost any 
money-handling need and save you 
both time and money. 

Built in the U.S.A. with pride and 
quality and backed by more than a 
half century of integrity. 


=~ 2 LYNDE-ORDWAY 


Since 1925 


Party 
= COMPANY, money xanoiine systems 
at — SHREDDERS. CUTTERS. BALERS 


3308 W. Warner Avenue Santa Ana, California 92704 


“For complete details send for free brochure” | 
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Call Direct—(714) 957-1311 _ In Calif. (800) 421-0921 Nationwide (800) 762-7057 
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Old Debts 


Bring New Approaches 


to Financing 


From the video boom, distribu- 
tors learned to tighten the reins on 
credit. The lesson has led to some 
important changes in the way dis- 
tributorships approach operator 
financing. 


he video game boom brought 

the industry many problems— 

oppressive governmental reg- 
ulation, increased taxes and license 
fees, and business opportunity fraud. 
But nagging debts are one problem 
that seems to haunt distributors the 
most. 

Many distributors moved games 
out of their doors so quickly that 
they gave little thought to anything 
else. They now find themselves con- 
founded by an accounts receivable 
list that includes some bills overdue 
by as much as two years. The situa- 
tion has been so devastating to cash 
flow that a few distributors have 
even been forced to sell out to com- 
petitors or to simply close their 
doors. 

Although the reasons for unpaid 
debts are nearly as numerous as the 
number of debts, there are two 
major factors that led to such 
troublesome situations for distribu- 
tors. The swelling of the operator 
population brought more than 7,000 
new customers to distributor show- 
rooms between 1979 and 1982. It 
dramatically altered the way dis- 
tributors were used to viewing their 
clientele who had been, in most 
cases until that time, a handful of 
longtime associates. 

Play Meter’s 1983 “State of the 
Industry” survey (Play Meter, 
November 1, 1983, p. 40) showed 61 
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By Mike Shaw 


percent of an estimated 11,000 
Operators in 1983 had been in busi- 
ness for less than three years. As 
sales soared, distributors tended to 
be far less cautious about customers’ 
ability to pay. 

Too, at the peak of the boom, a 
majority of the games were either 
outright failures or raced through 
their earnings curves so quickly they 
were obsolete before their terms of 
financing had expired. 

These and other factors have left 
nearly every distributor in the coun- 
try with nagging collectibles that 
serve as constant reminders of how 
unglorious the video game boom 
period actually was. But they have 
also led to important changes in the 
way distributors extend credit, 
changes that may be as good for 
Operators as they are necessary for 
distributors. 


Avoid debts 
Though each distributor has his 


own way of dealing with past due 
accounts, all agree the best way to 
avoid uncollectible accounts receiv- 
able is to screen or qualify new busi- 
ness. 

“We want to know that the new 
Operator 1s putting his own money 
into his business,” said Kevin Fritz, 
credit manager for Betson. Accord- 
ing to Fritz, the profile of the typical 
overdue account reveals an operator 
who has been operating strictly 
video games, has been in business 
for less than three years, and is 
currently either trying to sell out in 
order to pay off his debt or has 
simply dropped out of the industry 
and often out of sight. 


When the video craze increased 
sales traffic, Betson tightened, 
rather than slackened, its credit 
practices, and that, said Fritz, kept 
the firm from having much of a pro- 
blem with uncollectible debt. 

“We cut back our maximum term 
to nine months,” Fritz told Play 
Meter. I can remember seven years 
ago when 24 months was common.” 

Shorter terms of financing was an 
idea not well received by operators 
at first, Fritz confirmed, but “many 
Operators are thanking us now for 
those big notes. As good as collec- 
tions were, there was no way an 
operator couldn't pay in those 
years.” 

Betson has lengthened the term 
on some loans since declines have 
hit the industry, not only because 
Operators need longer to recover 
their investment on equipment, but 
because they are buying fewer 
games. They're buying in multiples 
of twos instead of tens,” he said. 


Spotting “gypsys” 

Compiling debt was seen as a way 
of doing business by some who came 
to get rich quick in the early '80s. All 
too often distributors found the 
same names popping up on overdue 
lists at different companies. Such 
chronic laggers caused distributors 
to communicate with each other 
better than they ever did before. 
“That problem has led to a continu- 
ing (though limited) amount of 
information exchange between dis- 
tributors here in the Northeast,” 
Fritz said. 

He added that abusers of credit 
could best be detected by the infor- 
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mation they furnish on credit appli- 
cations. “If they're operating a 
bunch of games and yet can't show 
any credit, they must be into some- 
body.” 

Mike Dodson, manager of South- 
west Vending Sales’ Shreveport, 
Louisiana, branch (formerly S & H 
Distributing), agreed that “gypsy” 
customers have left significant 
headaches throughout the distribu- 
ting community, although the 
practice is no longer prevalent. 

Because the number of locations 
is declining as is the average number 
of units per location, “it’s simply not 
to the advantage of an operator now 
to have a lot of equipment,’ Dodson 
explained. He also commented that 
distributors cooperate more now in 
background checks on credit appli- 
cations than they used to. 

Dodson recalls his days as an 
operator to work up his ire against 
slow-pay or nO-pay operators. 

“Tt used to irritate me when my 
competition would be allowed to 
ride out long term indebtedness. It’s 
not fair to good operators to let 
operators who wont pay their bills 
tie up good locations. 

“Many distributors have written 
off a lot of that old debt, but I’m not 
anxious to do that. Some say that old 
equipment isn’t worth picking up, 
but I'd like to encourage distributors 
to go get it, even if you haul it 
straight to the dump. That will open 


Dodson said. “Some distributors 
who have allowed payments to lag 
have found the equipment has been 
used as security on other loans or has 
been sold. We start a series of four 
demand letters after 60 days.” 

In dealing with the vast majority 
of operators, Dodson explained, 
phone calls are sufficient to collect 
past due accounts. Often an operator 
who has let an account slip by 
unpaid simply needs to be reminded 
of his debt. “Our salesmen do the 
best job of keeping our customers 
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up-to-date,” Fritz said. 

The finance agreements Betson 
signs with its credit customers are 
also effective. They call for a per- 
sonal guarantee for payment. Even 
if an operator goes out of business, 
he is still liable for the debt he has 
incurred. He cannot elude debt 
simply by declaring his business 
bankrupt. 

Beyond personal contact and 
company letters of demand, distrib- 
utors say they most often bypass 
collection agencies and seek legal 


up those locations to better opera- 
tors.” 


Collecting methods 

Experts have noted that collecting 
becomes more difficult the longer 
debt extends. Collection industry 
research shows debts not collected 
within 60 days of due date are likely 
not to be collected at all, and money 
more than 120 days past due ts 
almost never received. 

“Without a doubt, the most 
important thing 1s to move quickly,» 
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recourse aS a next step toward 
recovering payments. Attorneys are 
more in demand than collection 
agencies, Fritz proposed, because 
collection people can do little more 
than a distributor himself. “Even- 
tually an agency has to turn to a 
lawyer anyway, he observed. 


More bank financing 

In all, independent distributors 
appear to be moving away from the 
financing business. The largest dis- 
tributing chains promote financing 


because it is a significant part of 
bottom line profits of their parent 
firms. They either have their own 
finance companies or have exclusive 
arrangements with a national com- 
pany to handle all branches’ opera- 
tor financing. But many distributors 
have started to encourage operators 
to seek financing through their own 
banks or through banks suggested 
by the distributor. 

Bank loans carry cheaper interest 
rates because they don't include the 
add-ons distributors and other 


secondary finance sources must tack 
on to primary source (bank) loans. 
Additionally, operators commonly 
benefit by discounts when they pay 
for games with cash. 

“Our first effort is always to work 
with the local banks,’ Southwest's 
Dodson explained. “We review the 
operator's credit background before 
going in. Our relationships with the 
banks are good because they feel we 
have checked out our customers 
before bringing them in for loans. 

“It’s something else we have to do 
for our customers these days—one 
more indication that we're no longer 
just order takers. We have to work 
as business consultants, helping the 
operator with financing as part of 
running an effective business. ' 

Now that bank financing 1s 
becoming easier to get for coin-op 
equipment, Betson helps its cus- 
tomers compose effective financial 
statements to present to their banks 
to acquire their own lines of credit, 
Fritz said. “The banks are more 
willing now to extend credit to coin 
operators,” Fritz offered. “Becom- 
ing a multi-billion dollar industry 
got their attention. Banks here in 
the Northeast are now more inter- 
ested in our businesses.’ 

If Fritz is correct, it's a welcome 
thought that there is some lasting 
benefit to be gleaned from the video 
boom years. e 
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ob Blundred, former executive vice president of 

the International Association of Amusement 

Parks & Attractions, became executive director 
of AVMDA about six weeks ago (at the time of this 
writing). 

In the following interview, Blundred outlines his 
goals for the AVMDA, describes how distributors are 
the “shock absorbers” of the industry, and comments 
on the distributor’s ideas toward conversions. 

The AVMDA has about 45 members. Members 
met at the recent AMOA and ASI shows, and the 
board of directors meets several times each year. The 
AVMDA was incorporated in 1981 “to band together 
key coin machine distributors and consolidate their 
efforts to promote and develop a sound and healthy 
coin machine industry.” (Play Meter, December 15, 


1981, p. 41) 


Are you satisfied with th AVMDA’s number of 
members? 

No. We want more members. We have new ideas 
to obtain additional members that are now being con- 
sidered by our board of directors. One idea, for 
example, is to determine the so-called “accessory” 
member potential. These are people who are not 
necessarily manufacturers or distributors, but who 
make miscellaneous supplies such as wax for the 
bowling alley type games. 


Are you considering other ideas to obtain more 
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members? 

There are some other types of manufacturers 
that some of the distributors are carrying that are not 
necessarily in the coin-operated music and games 
industry. We are looking at that segment for potential 
new members. 


You recently gave a speech at the NCMI’s Second 
Annual Survival Seminar and talked about the role of 
the distributor today. What is the role of the dis- 
tributor? 

Changing business conditions present numerous 
opportunities and threats to all types of organizations. 
Wholesalers and distributors frequently are in a posi- 
tion to feel the effects of change more quickly and 
more dramatically then either their customers or 
suppliers because they are so close to the market. 
Now, shifts in buying patterns by customers and end 
users are reflected in inventory fluctuations and the 
receivables level. Changes in the manufacturing con- 
dition and product availability are felt by wholesalers 
and distributors in the form of changing credit terms. 

To basically, effectively deal with such condi- 
tions, wholesalers and distributors must develop 
methods for anticipating change at all levels of the 
marketplace and must have a well developed 
mechanism for responding to such changes. Today, 
more than ever before, events are pressuring dis- 
tributors to sense and respond to change. When you 
put all of this in a package, the need for an association 
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for the distributors is more apparent today than ever 
before. 


You also said that the distributor today is like a shock 
absorber. Can you explain that? 

Some of the rapid changes going on are felt first 
and foremost and more dramatically by the whole- 
saler/distributor as compared to their customers or 
their suppliers. Because distributors are in a central 
position, they can see from both the left side and the 
right side. 


Do you think that we are going to see distributorships 
becoming larger and larger? Are the days of the small 
distributor numbered? 

That depends on what happens in the marketing 
side of the industry. Who can predict what's going to 
happen in that respect? There are changes going on 
out in society that are affecting the leisure time indus- 
try. Until some of these demographic factors are 
analyzed to a greater degree and translated therein 
into production of pieces to accommodate the 
changes, nobody can make any predictions. 


Do you have any ideas about the future of the dis- 
tributing industry? What do the next few months look 
like? 

I will give you a two-part answer to that. What, if 
any, technological innovations are there on the hori- 
zon? I don’t know. I’m just raising the question: what 
new, technologically speaking, 1s on the horizon? 
Secondly, I come back to what are the manufacturers 
going to do? Are they going to increase, decrease? Are 
they going to have some new stuff out on the market? 


What are distributors’ major problems now? 

I cannot generalize at this point. The comments 
that members have made to me are that it’s all across 
the board. There is no one big major problem. 


AVMDA has worked with the AMOA, AGMA, and 
NCMI. Is AVMDA going to continue to work with 
these associations? 

That 1s one of our major objectives—to continue 
working with any and all organizations representing 
any segment of the industry. 


Isn't AVMDA offering free legal service? 

All three of the organizations, namely the manu- 
facturers’, the AMOA, and the AVMDA, offer a form 
of legal service to members and/or the industry. Our 
program consists of finding out the legislation in 
particular states that would directly involve the dis- 
tributors, and we send that information to our parti- 
cular members. 


You've only been at the AVMDA about six weeks. 
Have you had the opportunity to form any objectives? 

AVMDA objectives: to make the distributors 
more visible to both the manufacturers and the opera- 
tors; increase the value of the distributors to both the 
manufacturer and the operator; to prove the efficiency 
of the distributor/operator in his own business; and to 
make the AVMDA the recognized voice for the dis- 
tributor segment of the industry. 


How do distributors view conversions? 

I would say, in general, the distributor takes a 
positive position for the conversion technique. If they 
are providing a service to the operator, they're a good 
idea. I think the distributor's position is that when and 
if conversion kits are installed, they should be 
installed in such a way that the resulting effort is 
attractive to the ultimate player. In other words, if you 
try to place a Volkswagen motor into a Continental 
automobile, you're going to have problems. 

If there’s not a happy complementation of color 
and style, flash and flair, and ambiance, then the con- 
version kit is not going to do the job for the player. 
The distributor is qualified and experienced and 
capable of providing the way to install the conversion 


kit into the piece that will provide the most ambiance 
and flash and flair. 


Since the industry has slowed down, do you see the 
distributor giving the operator more service? 

I think service has always been Number One 
with the distributor, regardless of the boom. Service is 
the name of the business—the name of the game. It 
has always been and always will. The distributor 
renders personal service to the operator and/or to the 
manufacturer—that is the keystone strength, the 
continuous strength of the distributor. e 
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istributor held service schools 

serve a variety of purposes. 

For the operator, the bene- 
fits are obvious—he and/or his 
technicians receive instruction on 
repairing and maintaining equip- 
ment and directions on providing 
preventative maintenance. 

The distributor, meanwhile, estab- 
lishes better business relations by 
providing an extra service to his 
customers, and in some cases, has to 
make fewer service calls. And offer- 
ing service schools can increase dis- 
tributor sales because the schools 
provide a service backup as well as 
establish a base for the service rela- 
tionship between the operator and 
his distributor. 

Three distributor representatives 
interviewed by Play Meter asserted 
that service schools are a definite 
plus for distributors because service 


Operators are having a difficult time making 
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is more important than ever. 

Because some games are not as 
popular as they were during the 
video boom years, operators can lose 
more money when a machine mal- 
functions and is out of order for any 
length of time. 

“Operators need to know how to 
repair equipment so that the bottom 
line stays up,” said Dave Yoder of 
Cleveland Coin International. ‘‘Ser- 
vice of games can be costly, and the 
income from games may not be as 
high as it was in the past. Operators 
are having a hard time making ends 
meet, so its important for them to 
have good technicians,” he added. 


School topics 

Most distributors offer both in- 
house and manufacturer run service 
schools. How often a distributor 


hosts classes generally depends on 
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the needs of operators in his area. 
Marcia Young of Bally Midwest in 
Chicago explained that manufac- 
turers are usually eager to host ser- 
vice schools at the distributor's 
request. Bally Midwest recently held 
classes on Arachnid dart games and 
Rock-Ola phonographs. 

The topics were chosen, 
Young said, because darts and music 
are doing well in the area. “We have 
a service school on wherever there is 
a need,’ she explained. “We had a 
conversion kit seminar for three 
days on all types of kits and the best 
methods to use when converting 
games, she added. “It’s a service 
Operators appreciate. If they are 
running their businesses efficiently, 
that can help us too. It keeps us in 
touch with the customers and makes 
them happy,’ she said. Approxt- 
mately 70 operators and technicians 
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attended the Bally conversion ser- 
vice school, Young said. 

Charlie Hall of Peach State Dis- 
tributing agreed that a seminar 1s 
held when there is a definite need 
for one in the area. ‘When we havea 
lot of new products from one factory, 
we usually ask the manufacturer to 
hold a service school on those pro- 
ducts,” he said. “We give schools on 
what looks like will be the best 


items. If there’s a new concept in ° 


equipment, we'll give one on that 
too,’ he added. Hall explained that if 
Operators are making money on a 
particular piece, they want to know 
how to maintain It. 


“We listen closely to operators 
and spend time with them on the 
phone,” he said. “Whatever they are 
having problems with we take into 
consideration for a possible service 
class,” he continued. “Primarily, the 
service schools are an advantage in 
helping operators maintain their 
equipment as far as their ability will 
let them.” 

To get a feel for what operators 
need, Yoder said Cleveland Coin 
sends out flyers to its customers. 
The company holds small service 
schools, he added, so that attendees 
can do more hands-on work and get 
more individual attention. 


“We don't give the technician 
everything he needs to know for the 
rest of his life,’ Yoder said. “It’s 
geared more to six months’ or a 
years knowledge, and when they 
come back for the next service 
school, we can start at that level and 
add to their knowledge. A lot of 
operators are their own technicians,” 
Yoder added, “but some don’t want 
an intensely technical seminar.” 


General information 

Most of the service school classes 
at Cleveland Coin are run by the 
company’s service department 
which Yoder said works closely with 
manufacturers’ service departments. 
“We try to teach the technician how 
he can relate to all the manufac- 
turers’ products rather than just one. 
Certain conditions, for example, will 
be found on all power supplies,” he 
explained. 

A small seminar group, Yoder 
added, is an advantage to the techni- 


cian who may be unskilled in a cer- 
tain area of service. “If they are ina 
group of five and all five are doing 
the same thing, they can't skirt the 
issue as easily. Instructors can recog- 
nize immediately that the technician 
is a little lax in some areas, and we 
can spend more time with him,” he 
noted. 

Most recently the company has 
offered schools on setting up bill 
acceptors and on laser disc games 
which Yoder said took the techni- 
cians from cleaning and doing pre- 
ventative maintenance on the 
machines to interfacing the player 
with the machine itself. 


“The service schools help the 
operators understand what's hap- 
pening with games,” Yoder ex- 
plained. “They become familiar 
with the process of fixing the 
machine, and service schools give 
them insight into the time delays for 
getting the parts from the manufac- 
turers,” he said. 


School expenses 

“On many occasions we have 
gotten good feedback from opera- 
tors,’ Hall said. “But the industry ts 
down right now, and holding a ser- 
vice school is an added expense for 
us.’ Expenses to the distributor for 
holding service schools include the 
cost of invitations to Operator cus- 
tomers, a lunch that is generally pro- 
vided for attendees, and the equip- 
ment distributors retain to use as 
demonstration models for the 
students. 

“We have to retain as many 
games as we want to work on at the 
service school,’ Yoder explained, 
‘so that the technicians can see the 
units and do the functions them- 
selves. 

“We offer a lot of information,” 
he continued. ‘I have people run off 
as much information as possible as 
they can find in trade magazines and 
from the manufacturers. This costs 
hours and the cost of copying.” 


Despite the costs, distributors 
agree that service schools are an 
advantage to their businesses. “I 
would recommend that all distribu- 
tors hold service schools,’ Young 
said. “Distributors are all about 
service, and this is a service.’ e 
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Konami/Centuri Holds 
International Track & Field Challenge 


By Roger C. Sharpe 


uring the past decade, it has 
[ec rare when the amuse- 
ment game industry staged 
events that captured positive 
national media attention. 
Admittedly, much of the reason 
behind the paucity of activity has 
been restrictive legislation nation- 
wide. Some industry members also 
believe these events aren't neces- 
sary. Having been involved with 
two successful national coin-op 
competitions, I can assure doubters 
they have many rewards and bene- 
fits. It may be difficult to accurately 
gauge their dollar amount impact, 
but the goodwill and excitement 
they generate should prove that 
there’s a place for such programs on 
a more frequent basis. 
Konami/Centuri already had a 
winner in Track & Field when dis- 
cussions began in the spring to 
explore the feasibility of staging a 
tournament. Apart fro“ more 
firmly establishing the identity of 
these two coin-op companies in the 
public’s mind, the tournament 
would further elevate the image of 
amusement games at a time when 
the majority tended to dismiss coin- 
Op amusements as nothing more 


than a passing fad. In fact, a fad 
which had already passed. 

When the March of Dimes Inter- 
national Konami/Centuri Trac.” G 
Field Challenge was ready to begin, 
the results were more than anyone 
could have hoped for. Suddenly, 
there was more involved than just 
determining the best Track & Field 
players in the country. 

By playing the machines, young 
and old helped raise money for the 
March of Dimes. Forty-five years 
ago The National Foundation for 
Infantile Paralysis was founded by 
Franklin D. Roosevelt to fight polio 
with funds contributed to the March 
of Dimes. Within 20 years, the 
March of Dimes became the only 
voluntary health organization to 
eliminate the disease it had targeted. 
In 1958, with the conquest of polio 
assured, the March of Dimes turned 
its attention to birth defects, the 
nation’s largest child health pro- 
blem. 

Approximately 1.2 million infants, 
children, and adults are hospitalized 
yearly for treatment of birth defects, 
while more than 60,000 Americans 
die every year as the result of birth 
defects. Funds raised by March of 
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Centurt’s Tom Siemientec and Bally’s Mike Rudowitz 
flank NBC star Brian Mitchell. 
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Dimes Chapters nationwide, as well 
as the work of volunteers and direct 
contributions, keep scientific research 
alive and allow for equipment pur- 
chases, medical services, and pro- 
fessional and public health educa- 
tion. 


Entire industry benefitted 

Although Konami/Centuri were 
directly involved in the event, the 
entire coin-machine industry bene- 
fitted from it. For once, something 
was given back to the public on a 
major scale. Every player in the 
competition who dropped a quarter 
in that Track & Field machine was 
really working for the March of 
Dimes. 

And all those quarters were 
directly donated to the March of 
Dimes. For a three week qualifying 
period, April 30-May 19, with 
Sundays off, more than 800,000 
people nationwide tried their hand 
at Track & Field. 

The Track & Field challenge also 
teamed up the resources of two 
diverse operations that further 
broadened the spectacle. The 400+ 
locations of Bally's Aladdin's Castles 
and Family Fun Centers played host 
to the national qualifying round. But 
they were not alone. 

Another 400+ locations were 
opened up with the participation of 
National Convenience Stores around 
the country. Known in different 
areas under the banner of Hot Stop 
Markets, Stop & Go, Shop & Go, as 
well as Colonial Convenience Stores, 
this chain brought video game com- 
petition and excitement to a new 
audience. 

The tournament was structured 
in a fairly straightforward fashion. 
Each participating location moni- 
tored qualifying scores during the 
first week of action (April 30-May 
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Third place finisher was Mike Mallory of Dayton, Ohio (right), John Philip 
Britt of California (left) placed a close second, and Gary West of Oklahoma 
City (center), reigned supreme as the Track & Field national champion. 


5). The top score and player was 
then posted so that competitors had 
a threshold to shoot for. During the 
next two weeks, the same process 
was repeated until the finalists could 
be determined. The country was 
divided into 14 regions, which par- 
alleled those used by the March of 
Dimes, and the 14 top players (one 
from each region) were then flown 
to Houston for the National Finals 
held May 26. 

The top players, up to this point, 
had already won one-year subscrip- 
tions to Video Games Magazine and 
Easy Home Computer Magazine, as 
well as official Track G Field sweat- 
bands and headbands and a special 
medal. In addition, the 14 regional 
winners received a trip for two (one 
night and two days) to Houston for 
the finals with airfare and hotel 
included. Air transportation was 
provided by Continental Airlines. 
But there was still more. An Atari 
5200 game system along with a 
Track & Field jogging suit and 
Andiamo Sport Duffle Bag were 
also part of this prize package. 


More prizes 

The finals offered the setting for 
even greater riches. Besides special 
trophies for each competitor, the 
real prize would go to the top three 
(gold, silver, and bronze winners) 
players. They would receive a one 
week trip for two, all expenses paid, 
to Japan to represent the United 
States against the top three winners 
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in Japan, who took part in a similar 
competition which unbelievably 
gained more than 200,000 entrants. 
The Konami/Centuri Track & Field 
Challenge was the first znternational 
tournament. 

However, there were also other 
incentives for the players: an Amer- 
ican Motors Jeep CJ, an Atari 800XL 
personal computer, a Thunder Bay 
pool table from Ebonite, an Andiamo 
Sport garment bag and pullman 
carry-on, and a Track & Field arcade 


game. 

The finalists came from all over 
the country, young men who raised 
the level of play on Track & Field to 
an art form. The finalists were: 
Mike Levin, David Norton, John 
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Philip Britt, Eric Hebblen, Dan 
Colazzo, Chuck Coss, C.A. (Andy) 
Cooper, Mike Mallory, Gary West, 
Ian Brown, Norris Thompson, 
Harold Caines, Brad Daily, and 
Andy Vaughn. 

The competition was broken 
down into four rounds of play and it 
began with an opening seeding to 
determine some order for the 14 
combatants. Each played two games 
on Track & Fieldinaspecial room at 
a Coca Cola headquarters, where 
nine machines, along with overhead 
monitors, formed a line in front of 
the assembled spectators. The top 
score for each player was then used 
to tabulate an order of 1 through 14, 
providing the basis on which the 
second round would proceed. 

The format brought in head-to- 
head play as the number 1 seed 
squared off against the number 14 
seed, number 2 went up against 
number 13, and so on, in a best two 
out of three competition. But these 
players weren't just going up against 
another individual. They were also 
playing against the rest of the field 
because the seven finalists who 
would advance to the next round were 
seeded on the basis of the average of 
the games they had played in the 
previous rounds—from 1 through 7. 

Separated by only a little more 
than 3,000 points from top to 
bottom, leading the way with an 
average of 92,535 points was John 
Philip Britt of California. He was 
followed by Ian Brown, Gary West, 
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(to r) Centurt’s Tom Siemtentec,; John Flaknee of Bally’s Aladdin’s Castles, 
Ivan Rothstein of Centur1; Brian Mitchell, “Trapper John, M.D.,” two March 
of Dimes poster children; and Ginger Renfroe of National Convenience Stores. 
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The top 14 Track & Field players in the country lined up to show off their skills 
in the National Finals held May 26 in Houston. 


Norris Thompson, Mike Levin, 
Harold Caines, and Mike Mallory. 


Third round play 

This third round allowed John 
Philip Britt, as top scorer, to gain a 
bye as the number 2 went against 
number 7, number 3 against number 
6, and number 4 against number 5. 
Once again, it would be the best two 
out of three competition in order to 
get the top four players. Already, 
many of the contestants had played 
up to eight games over a period of 
four hours. 

Before the finals continued, the 
spotlight turned to Brian Mitchell, 
star of “Trapper John,” the popular 
Sunday night ‘CBS series and the 
March of Dimes poster children. 
With the cameras rolling and 
various members of the media 
looking on, it was a time to appreci- 
ate why everyone was assembled. 

But then it was on to the top four 
facing off—Gary West against Mike 
Mallory and John Philip Britt 
against Norris Thompson. Three of 
these fellows would be going to 
Japan; one would be driving an 
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AMC Jeep CJ and wear the crown of 
national Track & Field champion. 
The head-to-head, two out of three 
series format continued with an 
incredible battle between West and 
Mallory. 

In their first game, Mallory won 
by only 1,300 points. But if this was 
close, the second game proved 
otherwise as the tension mounted 
from event to event. In the end, 
West would wind up on top by only 
10 points, forcing a third and 
deciding game. With both players 
fighting fatigue and pressure, a dif- 
ference of 980 points would propel 
Gary West, of Oklahoma City, 
Oklahoma, onward. In two straight 
games, John Philip Britt defeated 
Norris Thompson to set up the last 
leg of the journey. 

The last games had West against 
Britt and Thompson against Mallory. 
The former two were playing for the 
championship and the Jeep, while 
the latter two were playing for that 
trip to Japan. In the end, Gary West 
would save his best performance for 
the last as he reached the highest 
game score of the long day with a 


total of 93,710 points in beating out 
Britt. In the battle for third, Mike 
Mallory of Dayton, Ohio, would beat 
a physically and mentally spent 
Norris Thompson, to gain the last 
spot for the international finals 
scheduled in Toyko, Japan, on June 
10. 

Almost eight hours had passed 
with all the drama and excitement 
befitting athletic competition. 
Konami/Centuri, the March of 
Dimes, Bally’s Aladdin’s Castles, 
and National Convenience Stores 
accomplished what many might 
have thought to be a difficult, if not 
impossible, undertaking. And a new 
standard had been set in the process, 
holding out hope for future events 
and tournaments. 

It is the type of endeavor that 
every member of the industry can 
take pride in. For some shining 
moments, all the skeptics were 
silent. It was the smiles on the faces 
of the poster children and the inten- 
sity of the play which took center 
stage. 

In a future issue, I'll report on the 
competition in Japan. e 
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COMMENTS 


CREATE HAVOG 


Editor’s Note: Play Meters games 
reviewers comment on a Letter to 
the Editor which appeared in the 
June 15 issue, page 8. In the letter, 
Atart’s Donald Traeger complained 
about the reviewers’ different 
ratings for Major Havoc. 


one criticize my article when he 

only reads the rating and nothing 
else. First he says that I rated Major 
Havoc a2 while! rated Blaster an 8. 
If he had really read the article, he 
would have seen, and I quote from 
the January 15 issue, Blaster: 
“Rating: as a complete game 3. If 
Williams wises up and offers it as a 
conversion, make that ROI rating an 
8." Since Blaster was only a dedi- 
cated game at that time, the rating 
was a 3 not an 8. 

As for Major Havoc, | said, “If 
Atari were smart, it would have 
designed it so it could be offered as a 
conversion for Tempest since it uses 
an XY monitor.” As it turned out, 
Atari did get smart several months 
later and did exactly what I sug- 
gested. The reason! did not consider 
Major Havoc as a conversion was 
because the Atari representatives at 
the AMOA show specifically told 
me that it was technically impossi- 
ble. We now know this is not true. 

If an operator bought a dedicated 
game of Major Havoc in January 
(since it was only available as acom- 
plete game), and then three months 
later could buy a conversion for it at 
less than half the price, he would be 
pretty mad. He would say that he 
made a very poor investment. 
Therefore, my rating of a ‘2, don’t 


I t really disturbs me to see some- 


waste your money” was not only 
justified, but proven accurate with 
time. Atari, along with the other 
manufacturers, have to realize that 
almost any dedicated game 1s over- 
priced and will not offer a good 
Return on Investment. 

Roger Sharpe and I write our 
articles in a different perspective. I 
rate a game purely on how much 
profit an operator will make by 


My ratings 
are based 
solely on ROL 
not on play appeal. 
Even a good game 
may get 
a poor rating 


if it is Overpriced. 


buying a game. Roger Sharpe rates a 
game based on its play appeal. Major 
Havoc is a good playing game so 
Roger Sharpe gave it a good rating, 
but it turned out to be a very poor 
Return on Investment as a dedicated 
game so I gave it a poor rating. | 
want the readers to understand that 
my ratings are based solely on ROI, 
not on play appeal. Even a good 
game may get a poor rating if it Is 
overpriced. 


For example, Atari's TX-/ is an 
excellent game with exceptional 
play appeal. Since it costs about 
$7,000, I will give it a poor rating, 
while Roger Sharpe may give it an 
excellent rating. There are two ways 
of looking at how good a game Is. 

I hope this clears up any confusion 
there may have been regarding our 
two articles. Just to prove my point 
about ROI, I will review Major 
Havoc as a conversion. (See ‘Gene's 
Gudgements’’ this issue.) 

—Gene Lewin 


are those who still read “Critic’s 

Corner.” After so many years 
and literally hundreds of games 
which have fallen victim to the 
number rating systems, I sometimes 
wonder if my evaluations and obser- 
vations are read at all. So thank you, 
Don, and I hope that you felt the 
same way about me in the past when 
I haven't been positive about an 
Atari machine. 

Anyway, an interesting point was 
raised by this letter, which I felt 
compelled to answer from my per- 
spective, of what reviews mean and 
their impact on the success or failure 
of a game. Admittedly, the best 
judges regarding the potential 
worth of any machine should be the 
distributor and, ultimately, the 
operator who knows his audience 
and buys accordingly. 

When I first began reviewing 
games in 1976 (and broke new 
ground within the industry in the 
process), I really felt that my role 
wasn't to cast a thumbs up or 
thumbs down verdict on each model 


| t's gratifying to know that there 
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The First Choice 
In 
Money Handling 
Systems. 


Qwik Count 


Portable, lightweight 
counter/packager. For any 
size Coin or token. 


SC 3001 


High speed electronic counter 
with offsort. For wrapping or 
bagging coins or tokens. 


SCAN COIN 


203 Elden Street 
Herndon, VA 22070 
800/336-3311 
703/471-6510 
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so as to decide what should survive. 
Instead, I thought I might provide 
insight and commentary covering 
the component parts of pinball 
machines, initially, and then video 
games. It was as if each review were 
a synopsis of a particular game’s 
play action, graphics, sound effects, 
design, and other factors which 
might not normally be given atten- 
tion on a convention floor or in a 
distributor’s showroom. 

“Critic's Corner” was envisioned 
by me as just another aid for buyers 
to turn to in evaluating the games 
released. And my personally created 
ratings scale was, more or less, 
included as an overall reaction to a 
specific game and whether it 
appeared to be excellent, good, fair, 
or poor in my eyes. Whatever my 


track record has been in accurately 


giving credit to the games which 
have been successful over the years 


working for the same publication to 
give reviews and you wonder if 
they've seen the same picture or 
show, or eaten in the same restau- 
rant. 

Since this is an unavoidable part 
of the territory, the final decision is 
left to the reader, or in this case, the 
manufacturer, distributor, and oper- 
ator. If anything, you must see how 
often you agree with a reviewer and 
whether his tastes parallel yours. I 
know, for me, that there are some 
critics who review movies who I 
have no respect or regard for and I'll 
ignore what they say. I feel a certain 
camaraderie with others, and they're 
not too far off target when I com- 
pare my reaction to a film versus 
theirs. 

And so it should be in this case. 
Play Meter, as a trade publication, 
has the responsibility to print all 
views of relevance to the industry, 


Play Meter, as a trade publication, has the 
responsibility to print all views of relevance to the 
industry, even if they differ ee ee 


is something I have given up 
keeping track of over the multitude 
of games. However, this does bring 
up an important issue. 

Currently, Play Meter utilizes the 
observations and evalutions of two 
reviewers— myself and Gene Lewin. 
We both have our own personal 
tastes and our ratings systems dif- 
fer—something that is only natural. 
If, for argument’s sake, I feel a cer- 
tain way about a machine and Gene 
doesn't—as a friend of mine in 
college used to say, “that’s why they 
make chocolate and vanilla ice 
cream.” This isn’t said to make light 
of the situation because it can be a 
problem as Don Traeger revealed. 

But the game business isn’t alone 
with this type of inconsistency. Take 
a look at restaurant critics and even 
movie critics. Reviews can range 
from one extreme to another 
depending upon the individual. In 
fact, it’s not unusual for critics 


even if they differ substantially. 
Without this middle ground of 
opinions, the magazine might just 
as well be a shoppers’ catalog, like 
the one you get from Sears where no 
value judgments are offered. But 
this wouldn’t benefit anyone. 

My final comment is to take any- 
ones reviews or remarks with a 
grain of salt, whether you agree or 
disagree with their observations. 
Instead, look at the track record and 
what you feel about that person’s 
expertise and then see if he’s a help 
or a hindrance. No reviewer can be 
perfect, and we all miss something 
once in a while. After all, we're 
human no matter how hard we try to 
be impartial and unbiased in review- 
ing any commodity. The secret is 
consistency and thoroughness. But 
thanks once again, Don. AllI can say 
is that I try to be fair each time I put 
the “Corner” to bed. 

—Roger Sharpe 
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GENES 
GUDGEMENTS 


By 
Gene 
Lewin 


The ‘Major Havoc’ conversion— 


a different story 


Major Havoc/ Atari 

(available as a dedicated game or as a 
conversion for Tempest, Space 
Duel, or Gravitar) 

Play: The play starts off with a 
small Breakout game with a secret 
warp number on the bottom. If the 
proper warp number is selected, the 
player skips some levels. After the 
Breakout game, there is a shoot em 
up stage in which the player must 
destroy all the enemy ships. The 
next phase is docking—the astro- 
naut gets out of the spaceship and 
must go into the space station, get 
through varied obstacles to the 
reactor, and then get back out of the 
station. Maneuvering the astronaut 
is fun. The distance he will jump is 
determined by the amount of time 
the button is pressed. Each level 
adds new obstacles to overcome, and 
as in Tempest, a new game can be 
started where the old game leaves 
off. 

Controls: A jump button, a 
shield button, and the knob from 
Tempest are used on the conversion. 
In order to make the astronaut 
jump, the button is pressed and the 
distance jumped is determined by 
the time the button is pressed. This 
gives a new twist to the controls. 

Graphics: Very good. An XY 
color monitor is used, and it has a 
large variety of objects on the screen. 
When Major Havoc crashes into a 


The Return on 
Investment 


(ROI) RATING SCALE 


10 Fantastic. Cream of the crop. 
Should make Number One in 
the chart. 

9 Great. Will make the top 5 in 
chart. 

8 Good. Should make the top 10 in 
the chart. 

7 Better than average. Might 
make the top 10 but won't stay 
there for very long. 

6 Slightly above average. It’s 
lucky if it makes the top 10. A 
good investment as aconversion 
only. 

5 Just average. Only worth con- 
sidering at a bargain price or asa 
conversion. 

Slightly below average. 

A 30-day wonder. 

Poor. Not worth considering at 

all. 

1 Absolutely terrible. Not even 

worth playing. 


No ow AY 


wall or falls, you can see what he is 
feeling by his body gestures. 
Sound: It has some interesting 
sound effects that go along well 
with the games’ theme. 
Completeness of kit: The Tem- 
pest kit comes with a new pc board, 


marquee sticker, control panel over- 
lay with the holes in the same place 
as they were in Tempest so no drill- 
ing is needed, new optic board for 
the knob assembly, some parts to 
add to the deflection board on the 
monitor, a monitor bezel for hori- 
zontal mounting, an adapter board so 
no rewiring is needed, and complete 
instructions for remounting the 
monitor in a horizontal position. 
Originality: Major Havoc is a 
complex and original game. 
Opinion: Major Havoc is a very 
good playing game, especially for an 
experienced player. There are many 
levels for the player to learn, and the 
game becomes progressively diffi- 
cult as the level increases. Major 
Havoc 1s definitely a challenging 
game that players will want to keep 
trying to master. As a dedicated 
game for $2,600, I feel it is over- 


priced. But now that it is available as 


a conversion for less than $1,000, it 
is a different story. You can now 
turn Tempest into a good earning 
game. Since it uses the XY monitor, 
be prepared to have more service 
problems with the monitor than a 
raster scan game. It should earn at 
least half of what a Spy Hunter or 
Punch Out!! will earn which is 
pretty good considering it costs 
about one-third the cost. It should 
outearn most of the other conver- 
sions on the market now. 


Punch Out!! zs a powerhouse earner, but it lacks variety. 
Be prepared to rotate this game frequently. 
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KIDS-LOVE OUR EGGS 


YOU WILL 
TOO! 


Dispensing our popular and exciting 
toy-filled egg capsules is fun 
and profitable. Contact us for 
equipment and supplies. 
Toll-Free 1-800-EGG SHOP 


INNOVATIVE 
INDUSTRIES, 
esa INCORPORATED 


2605 Grand Ave. * Carthage, MO 64836 


The ONE PLACE that has it all: 


ATARI @ BALLY MIDWAY @ CENTURI © CINEMATRONICS @¢ DYNAMO 
EXIDY e GAME PLAN @ MYLSTAR @ NINTENDO 
ROCK-OLA @ STERN @ TAITO © UNIVERSAL @ WILLIAMS 


ARDAC @ AUTOMATIC PRODUCTS ¢ COINCO 
MARS MONEY SYSTEMS @ MOYER DIEBEL © RMI © SHARP @ TKW 


Rating: As a conversion 9. As a 
$2,600 dedicated game, still a 2. 


Punch Out!!/Nintendo 


(available as a dedicated game) 

Play: The player is represented 
as a boxer with only an outline of his 
body visible so you can see the 
opponent clearly. The object 1s to 
knock out each opposing boxer to 
build up to play the world champion. 
After defeating the champion, play 
starts off with the first fighter but he 
is faster and better at defending 
himself. After completing one 
game, a rematch at the same level 
can be done one time (operator 
adjustable). 

Controls: A four-way joystick 
for either dodging the opponent or 
placing the hands up or down. 
Buttons are provided for left or right 
hits, as well as a big button for the 
knockout blow. 

Graphics: Excellent. Two moni- 
tors are used, one for the game play 
and the upper one for the scores and 
a picture of the fighters. The images 
are very detailed. As the opponent ts 
hit, he makes a variety of facial 
expressions that add to the play 
appeal. I question the necessity of 
the second monitor because it adds 
to the game's cost. 

Sound: Outstanding. The music 
is very good and there is realistic 
sounding cheering. The voice is the 
best I’ve heard besides one on a laser 
game. It has a very large vocabulary 
and quite a voice inflection. It almost 
sounds like a real announcer. 

Originality: It seems like a lot of 
sports-themed games are coming 
out. The use of two monitors is an 
original feature. 

Opinion: Punch Out!! 1s a 
powerhouse earner. The graphics 
and sound bring players to this 
game. But it somewhat lacks in 
variety and may not last as a top 
earner for a very long time. Be pre- 
pared to rotate this game frequently. 
It comes set on 50-cent play with a 
25-cent rematch that can be done 
one time. It should be OK at 50 cents 
for a while, but plan on changing it 
to a quarter after a few months. 

Rating: 8 e 
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CRITIC'S 
CORNER 


By 
Roger C. 
Sharpe 


‘Kings of Steel’ features 
action and good graphics 


The legacy of Track & Field has been the intro- 
duction of a variety of sports themed games, although 
one shouldn't forget the impact of Sega’s Champion 
Baseball which predated the Konami/Centuri success. 
As a result, we've gotten football, more baseball, 
bowling, tennis, boxing, wrestling, soccer, and some 
other variations on these familiar themes, not to 
mention the recently released follow-up to Track G 
Field—Hyper Sports ’84. 


In the area of pinball, the latest models have 
exhibited a distinctive shift to more basic playfield 
layouts where the component parts no longer take a 
back seat to the ingenuity of the programming. No 
matter how complex the board may appear on the 
surface, the critical element has been to simplify 
objectives and emphasize the purpose of a target. You 
can see this in the enhanced and updated remake of 
Williams’ Alien Poker as Laser Cue brings back the 
game of pool with all of its intricacies and strategies. 
Gottlieb/Mylstar’s Alien Star is a no-nonsense, 
uncluttered multi-ball game where various targets and 
areas feature dual functions. The Games brings the 
essence of Olympic track and field events to a pinball 
machine in a very novel fashion. Game Plan’s Attila 
the Hun is an example of economy of space and 
geometric angles where the continuity comes from 
the interrelationship of the targets. And, if some 
themes have become something of a standard to 
pinball over the years, one of the leaders must be cards 
and Bally's Kings of Steel delivers excitement for any 
flipper game enthusiast. 


Turning to novelty equipment, we've seen an 
increase in gun games and such inventive creations as 
Fire Escape and other models which owe more to the 
past for their existence and inspiration. Bowlers and 
Skee-Ball, along with a host of games normally 
associated with amusement parks or resort locations, 
are also finding their way into operations. 


Finally, conventional video and even laser disc 
based efforts are going through their mutual search to 
find the right balance, entertainment value, and 
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newness to bring players back. The road here is a bit 
more difficult because players have been so inundated 
with games that showed little originality. But this is 
also the one area where the greatest growth and 
inroads can be made when new hardware systems are 
introduced and more environmental approaches are 
taken. 


Circus Charlie/Konami/Centuri 

If the strength of Track G Field was due to the 
multiple game within a game concept, then this new 
effort from a very successful team might be an 
interesting variation. 

PLAY: Using a joystick and jump button, 
players must maneuver Charlie the clown through his 
various circus acts. There are six different events and, 
similar to Tron, players get to select which screen they 
want to play. Each screen can only be played a 
maximum of five times so players have to move on to 
other acts. 

Each of the screens is based on time in order to 
gain bonus points, as well as force players to move 
ahead or lose a life. Konami/Centuri has once again 
tried to combine a number of necessary techniques in 
mastering the controls and gaining a successful 
strategy. 

The fire rings find Charlie riding on the back of 
a lion, with rings of fire standing in his way from 
beginning to end. These must be jumped through in 
order to survive, and special money bags appear for 
extra points. The tightrope is another test of timing. 
Players must get Charlie past oncoming monkeys (via 
jumping) without falling off. A ball walk features 
rolling balls which Charlie must jump onto and from, 
and the horseback act takes Charlie from his mount up 
to various springboards and then back in the saddle. A 
fifth screen is the trampoline with little drums 
slightly separated that must be jumped. And last, but 
not least, is the flying trapeze where Charlie must 
successfully jump from one swinging aerialist to 
another. 


ANALYSIS: Circus Charlie has a cute concept, 
45 


right down to the nicely rendered lead character. In 
fact, two years ago this game would have had “hit” 
written all over it, and I’m sure Charlie the clown 
would have gained more notoriety than he probably 
will now. The play mechanics are simple and 
straightforward. The real test is getting down the 
timing and rhythm of each event or screen. The player 
moves from left to right for a predetermined distance 
before an interval screen shows him how well he did 
regarding bonus points based on time. 

A solid theme helps tie everything together, and 
the ability to select a screen on which to play ts a 
plus—rather than just featuring a fixed order and 
repeated rounds of increased difficulty. The player can 
immediately gain a sense of some control over his 
destiny which is a factor that might appear more in 
the future. Circus Charlie presents a nice degree of 
entertainment value with a recognizable and realistic 
motif. 

GRAPHICS: The visuals of Circus Charlie are 
bright and appropriately colorful in keeping with the 
theme. There are some nice touches and effects when 
Charlie is successful after each event, as well as when 
he fails in midstream. Add to this some good sound, 
and the package shows that a great deal of time and 
attention to. detail went into its creation. 

PROS & CONS: There's really nothing wrong 
with Circus Charlie’s execution, but something seems 
to be missing. Maybe it’s the cuteness of the theme at a 
time when this design direction has pretty much 


Tired of coin-operated equipment 
that can't return its investment? 


‘‘AIR-serv is one Money-Maker whose earnings _ 
keep increasing month after month.” 
“T became an AIR-serv® dealer to supplement lost revenues from m 


y 
amusement business. But, the response has been so overwhelming that I’m 
now devoting most of my time to it. And, it’s really paying off!” 


dissipated from the playing public's desires. It’s 
almost as if I can see a young pre-teen putting Charlie 
through his paces, but I can’t say the same for an adult 
audience. The idea of multiple events is nice, but here 
we re given basically the same type of action and flow 
from one screen to the next. 

RATING: When I first saw Circus Charlie, | 
had some doubts about it which haven't disappeared. 
If it were 1982, then my reaction would probably be 
different. ll go with a ##%. 


Kings of Steel/Bally 

Never having abandoned pinball during the lean 
times, Bally continues, for the most part, to exemplify 
rich cosmetics and strong layouts. 

PLAYFIELD: The top begins with four little 
rollover buttons anda center saucer kickout hole that’s 
reminiscent of Xenon. These top four rollovers also 
immediately begin the card theme of the game by 
offering the chance of gaining a mini-straight and a 
potential free ball when lit. Move down and at the left 
is a three-target bank controlling multiplier values 
and a small flipper for some close range shooting and 
access back up to the top. At the center are three 
thumper bumpers with the lower one featuring a 
facing rectangular target that made me remember 
Evel Knievel. 

The primary scoring area is at the left where a six 
drop target bank fronts a bank of five standups. The 
targets appear in an order beginning with the 10, then 


Nigie: 


W. Collier Barnett 
Star Amusements Co. 


The Program. As an AIR- 
serv" dealer, you can expect 
an R.O.I. in less than one 
year. Depending on your tax 


Join the coin-operated tire 
inflator industry, one of the 
fastest growing industries 
available for investment 


today. bracket, that’s only 10 to 12 
AIR-serv’— uses per day, per machine! 

e Requires no costly overhead Many of our dealers 

e Isn't a fad anticipate yearly earnings of 


e Provides a necessary service 

e Is a cash business 

e Requires no machine rotation 

e Has no product spoilage 

e Has low equipment depreciation 

e Requires minimal maintenance 

e Can be left for long periods of time 
and still keep making money 


The Market. Of 211,000 gas 
locations, over 60% do not 
have air. And, AIR-serv" has 
been approved for use by 
many major c-stores and oil 
companies. 


up to $250,000 annually in the 
next 3 to 5 years. 

You'll get full factory 
support: copyrighted sales 
presentations, brochures, 
training seminars, co-op 
advertising, and much more 

. all geared to make you 
successful. 

Give us a call today and let 
us tell you about your future 
with AIR-serv”. 


Call Mr. Perkins 


1-800-AIR-VEND 
In MN: 1-612-454-0465 
AIR-vend, Inc. 2520 Pilot Knob Rd. 
Suite 130 
Mendota Heights, MN 55120 


A Minnesota Corporation 


© 1983 AIR-vend, Ine. 
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two jacks, three queens, the jacks and queens together, 
and finally, the standups providing the chance to get 
four kings and an ace before the sequence begins 
again. Meanwhile at the right is a deeply recessed lane 
with a target and the buildup of getting four 3s, as well 
as a possible extra ball and special. The bottom fea- 
tures a dual lane left side with the outside lane curving 
around and the inside going straight down. At the 
right is a more conventional setup although there is 
an open gate feature. 

ANALYSIS: Kings of Steel shows a funda- 
mental understanding of what flipper games used to 
represent. The layout offers solid balance with all the 
features tied together in a package. The resulting 
combination shows how some long shot possibilities 
and more close range areas can be mixed successfully 
to keep all portions of the board alive during play. 

Another element of Kings of Steel is that it’s an 
old-fashioned build-up game, where what a player 
does on his first ball has a bearing on the others. And 
there are nice touches which take advantage of this. 
First is the resetting target bank which incrementally 
goes from a single drop target all the way up to the full 
bank of five. The bonus multiplier is another area that 
a player must have a strategy for, while the right side 
with its seemingly easy access to the recessed target 
means increased point totals as well as extra ball and 
special awards. Even the top has its moments when 
the flashing light is on at the beginning of a turn. If 
the player can make all the rollovers without hitting 
any other switch, it’s an automatic extra ball. Finally, 
the center target provides some random values with 
everything, from opening the right side gate to bonus 
multiplier and extra points, acting as a roulette wheel 
of timing and precision shooting. 

GRAPHICS: Although it may be only a card 
game, Bally has dressed this effort up with some eye 
catching, bold visuals on the backglass, plus a lot of 
pizzazz on the playfield. There’s bright colors and a 
slew of lights on the board. 

PLAY: I’ve been seeing an attempt, at least in 
some New York City locations, to bring in new pin- 
balls at 50-cent play. The time isn’t right for this, no 
matter how good the game is. We're still at a stage 
where pinball is an alternative attraction, and until 
and if this changes, pricing is going to have to be more 
economical to get players to try a flipper game vs. a 
video. 


Mali 


The Henry W.T. Mali & Co.. Inc. 
257 Park Ave. South 


New York, N.Y. 10010 

Order Dept.: 800-223-6468 
N.Y. 212-475-4960 
TWX 710-581-5522 


Call Toll Free: (800) 223-6468 
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For extra ball areas, limits you might want to 
consider could be 600,000 points and 1,200,000 points. 


_ With free play this can be increased by about 200,000 


points, depending on your percentaging and the 
caliber of your players. 

PROS & CONS: I like Kings of Steel. It’s 
challenging, offers good play value for the money, and 
seems to be straightforward enough for the novice. 
Any problems associated with it could be a result of 
how the machine is set. I have seen a wide range of 
variation from machine to machine depending upon 
where I’ve played it. The best way, which also tends to 
enhance the playability of the game, is the following: 

The top kick-out hole can either be tied into the 
drop targets, so that every time a ball lands here a 
target will drop, or it has no bearing on the targets. 
The former is definitely preferred, especially as a 
semi-surprise and reward for players—not to 
mention an added incentive for wanting to go back to 
the top. My second concern is more mechanical since 
I've been finding the flippers going on many of the 
games, especially off the tips. The power is necessary 
if the game is to have any longevity. Whether this is a 
production problem caused by the inclusion of a new 
flipper assembly or just the effects of wear and tear 
due to repeat play, it should be looked after before it 
sours players on the game. Also the thumper bumpers 
might freeze, deadening this area. 

Otherwise, Kings of Steel is an encouraging sign 
that there’s still a great deal of life in the old pinball 
game. It has action, good graphics, and cosmetics that 
shouldn't go unnoticed by game players. A thank you 
goes out to Greg and the rest of those responsible for 
the effort, along with a well-earned ####. 


VS. Tennis/Nintendo 


Having relied on a now familiar cast of charac- 
ters for a series of games over the past few years, this 
sleeping giant has risen with a vengeance. At a time 
when most companies would be more than content 
with one good model, Nintendo has managed to 
introduce two winners. 

PLAY: If anyone ever doubted that coin-op 
entertainment had seen its best days, a look at VS. 
Tennis should be enough to prove that something 
different and original can generate excitement and 
player interest. A new cabinet design melds two full- 
sized, upright machines enabling players to compete 


Billiard Cloth 


#824—Plain, #924—Rubberbacked 
Fast-Playing, Long-Wearing cloth for 
Coin-op tables. 


Available through your distributor. 
Write or call for color card. 
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against each other on the same game, with the 
appropriate perspective, or for two players to 
independently play on their own machine against the 
computer. The same holds true for the sit-down that's 
distinctive to say the least. And maybe what's more 
important is that the configuration can allow for up to 
four players to compete at once. 

For fans of live court action, this video version ts 
surprisingly realistic and responsive. Players control 
their on-court athlete via a four-directional joystick— 
up, back, and side-to-side, while two buttons supply 
the different shot possibilities. Pressing the red 
button will result in a high flying lob, and the black 
button delivers serves, ground strokes, volley action, 
and even smashes depending upon the placement of 
the player on screen in relation to the net. 

Whether it’s one player against the computer, 
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National Amusement Game Auction 
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one player against another, two players teaming up 
against the computer, or four players playing doubles, 
the set for the initial coin drop lasts until the player or 
team loses three games. If the action ts really close, 
there is a buy-in option. 

ANALYSIS: It’s not as if tennis hasn't been 
tried before in the arcades. Think back to the original 
Pong and the other variations which followed with a 
blip moving back and forth across the screen. The 
difference, even compared to more modern efforts, is 
that the timing is right this time around. VS. Tennis 
provides some good competition for two or four 
players and also for one person going up against the 
machine. The movement and control of the on-screen 
athlete is very precise. This will take some time to get 
used to, but it parallels, in many ways, the way things 
are in real tennis. And utilizing dual buttons for the 
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only necessary strokes has helped simplify the task for 
those who don’t even play tennis. 

GRAPHICS: Cosmetically, at least, VS. Tennis 
offers a nicely done screen that’s set up front to back 
rather than side to side. This perspective alone is ably 
enhanced by something I noticed on Sega’s Champion 
Baseball—when the ball is in the air, it will change in 
size depending upon where it is. 

~ PROS & CONS: Nintendo has had something 
of a dual life over the years. Besides being a presence 
in the arcade industry, this company has enjoyed a 
great deal of success in the home market with some 
innovative hand-held games (game/watch combina- 
tions) and a game system that ranks Number 1 in 
Japan. Well, folks, the excellence of this home system 
shouldn't be a surprise if you realize that VS. Tennis is 
just one of the titles available for game players in 
Japan. In fact, it is this expertise that forms the basis 
for this interchangeable effort that also will house a 
baseball game. The library is there and VS. Tennis 
provides a solid entry into the market that should 
even be a strong vehicle for attracting an older 
audience which might not ordinarily play video 
games. 

RATING: I like the concept of VS. Tennis and 
especially the way the cabinet has been designed for 
sit-down, head-to-head play, or the use of dual upright 
cabinets. 

Tennis is an upscale activity that tends to have a 
defined ethnic appeal. I wondered if this would hold 
true in the coin-op world where some players might 
not even know a John McEnroe from an Ivan Lendl. 
But this hasn’t been the case since the essentials of 
tennis, which make it such a good competitive sport, 
are still the same for those who have never picked up a 
racket. And since players should be able to improve 
their skills with practice, the longevity of the piece 
should be reflective of this ability to sustain interest 
and earnings. We'll go with a ####. 


Laser Cue/Williams 


When this company unveiled Alsen Poker at the 
end of 1980, the response was immediate from those 
who could appreciate the continuity between the 
theme and the action. Not only were there great long 
shots and an interrelationship between features (do 
something in one place and it affected an area some- 
where else), but there were great sound and light 
effects as well as the use of voice (how can I forget, 
“raise one...I deal” etc.). Well now the motif has 
changed and there are some additional areas to con- 
tend with, but Williams has remained faithful to those 
ingredients. 

PLAYFIELD: The action begins with a center 
access cross over from the lower right on up and 
around through a left side spinner to the top of the 
board. At the very top left, replacing a kick-out hole, is 
a recessed target that can award an extra ball when lit. 
Below this are four lanes (P-O-O-L) which utilize 
Williams’ right flipper lane change and can result ina 
bonus multiplier buildup that runs from 2X on up to 
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an unbelievable 20X. Move down and there are three 
thumper bumpers which supply some exceptional 
rebounding action and a lone target at the left (L), 
while at the right a separate increased point area has 
been added. Just to the right of the lower thumper 
bumper rests a small flipper which enhances the top 
action but can also be instrumental in gaining access to 
a target bank of three bull’s-eyes (C-U-E). Finish the 
sequence, and values rise from 10,000 points on up to 
50,000 points. 

In the middle of the board, however, is the real 
core of the game. A slightly angled five drop target 
bank offers players some sequential shooting in order 
to gain the values of the “balls” in this pool-themed 
game. Hit the targets out of order, and they bounce 
back up and players don’t get the value. This center 
bank controls 1 through 5 and 9 through 13 balls in 
the rack. Over at the right is another bull’s-eye (L) and 
a recessed little curled lane which offers incrementally 
increasing point totals as well as a chance to cop the 7 
and 15 ball when lit. Meanwhile, at the lower left is a 
similar setup with a bull’s-eye (A) and a recessed lane 
for the 6 and 14. Just below this is an additional bull’s- 
eye (B) and a conventional lane and flipper 
arrangement on the left. On the right is a dual set of 
flippers and a little rail behind the flippers so that 
players wouldn't scissor themselves and lose the ball. 

ANALYSIS: It’s difficult not to notice the 
symmetry and balance of the playfield once yousend a 
ball up. Laser Cue works on a variety of levels. It takes 
advantage of the building up concept where memory, 
in terms of programming, keeps everything together 
from turn to turn. With so much going on, there area 
variety of strategies possible, depending upon a 
player's skill or his preference in trying to beat the 
game. An eight step bonus multiplier can add up to 
high scoring but is really dependent upon a player 
having command of the rest of the field. Completing 
the rack is of paramount importance. The designers, 
thankfully, have dealt with this so that three 15-ball 
racks can be retained in memory, which is no easy task 
given the amount of shots necessary. Not only is there 
the center target bank and those two side lanes, but 
the final 8 ball must be made by a long shot up the 
right side that has enough ‘‘legs” to make it across the 
top to that seemingly unreachable recessed target. 
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Special High Ball, 
Ten Pins, Happy Feet 
& Happy Hammer 


For Information Contact: 


4910 W. Linebaugh Ave. 
Tampa, Florida 33624 
(813) 962-4012 


SPECIAL NOTICE 
purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


In business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 


EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie, LA 70002 * 504/888-3500 


The beauty with Laser Cue is the rhythm that 
builds during the course of play. The overall blend 
succeeds whether skillful player or beginner. 

GRAPHICS: The futuristic styling of the back- 
glass is a bit muddled, especially compared to the 
humorous card table scene of Alien Poker, but Laser 
Cue does deliver color and plenty of splash. And the 
sound effects, background beats, and lights flashing 
make this a show for player as well as observer. In fact, 
this effort and Firepower II have both proven that 
cosmetic flash can be important in attracting today’s 
potential pinball player. It’s not just enough to have a 
strong playing game; there’s also a need for some 
additional entertainment value and positive 
reinforcement in terms of sensory feedback. 

PLAY: As was the case with Bally’s Kings of 
Steel, here’s a game where each turn brings a player 
that much closer to attaining top scores. Because of 
this, especially if the option exists for operators to 
make adjustments, it’s important to keep as much in 
hold-over memory as possible so as not to weaken the 
essence of Laser Cue’s features. For extra ball areas, 
where holding multiplier extra balls is possible, you 
might want to try a 600,000 point setting to begin 
with, followed by 1,200,000 points. On free play,this 
can safely be increased by about 200,000 to 400,000 
points depending upon your percentaging and your 
players. 

PROS & CONS: I personally had a lot of fun 
when Alien Poker first came out and always thought 
highly of the effort. So for me, even with some 
changes, it was like seeing a long lost friend. Williams 
has even added a very nice touch during extra ball 
play—a timer feature that guarantees a minimum of 
25 seconds. So if a player should lose his extra ball 
quickly, it will reappear at the plunger, ready to be 
sent back up and out. If that weren't enough, for those 
raised on video where charts of high scores are always 
a part of the game, Laser Cue displays the top four 
scores on the machine. This may not seem like such a 
big deal, but for players who are shooting for the top 
score, but fall short, it’s a nice consolation to have a 
readout until they make it to the head of the class. All 
of these details only embellish an already excellent 
machine that earns a well deserved #### and kudos for 
those responsible on California Avenue. e 
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A NEW GAME for only c 95 


Cardinal Amusement Products, the creator, designer and 
PC-board manufacturer of The Glob and Super Glob proudly 
offers all owners of The Glob and Super Glob PAC-MANea 
conversion Kits the following: 


* Send us”) your Glob and Super Glob EPROMs'9 and we will 
re-program them to Super Glob II for only $25 plus 
shipping. 


* We will sell new Super Glob II EPROMs for $50 plus 
shipping. 


* A Super Glob II marquee is’ also available for only 
$18 to make your conversion complete. 


Changes include an improved difficulty ramp for better play, 
new screens to spark increased interest and a new buy-in 
feature to promote continued play. 


TG PLACE YOUR ORDER NOW 


a= CALL TOLL FREE Se: 


* 1: 800- 421-066/7%* 


* 


AMUSEMENT PRODUCTS 


IN ALABAMA CALL COLLECT 826 - 7056 


Complete Super Glob II PAC-MAN@ conversion kits available for 
Ask about our other new conversion kits 


only $295 
a Distributor Inquries Welcomed! * 


THIS IS A LIMITED-TIME INTRODUCTORY OFFER 
PAC-MAN@ is a registered trademark of Midway Mfg. Co. 


OUR ‘CADES 


Cosmetic changes 
increase video play 


“Where's the Beef?” is a popular 
advertising slogan today, but in a 
couple of years, there will be a new 
jingle selling hamburgers. 

Not that there’s anything wrong 
with “Where's the Beef?’’—it's just 


that people get tired of hearing the 
same phrase over and over again, no 
matter how enjoyable or effective it 
was initially. 

The same holds true for video 
games. If you're operating the same 


machines you were a year ago, you 
must somehow change their presen- 
tation before your players tire of 
them. 

Because new games are so expen- 
sive, Many operators try to get by 


_ with the machines they already own. 
cos : Conversions are one option for 
| utilizing older videos, but there are 
many other ways to fill those older 
games cash boxes. 

The most obvious technique for 
getting players’ attention Is rotating 
your games. If customers see a dif- 
ferent machine in your location— 
even if it’s not a new game—they Il 
probably give it a try at least once. 

But if you operate only one arcade, 
or have basically the same games 1n 
all of your locations, rotating your 
machines just won't work. Running 
a “High Score of the Week” contest 
Li on a particular machine provides a 
temporary solution, but only boosts 
your revenue On one game at a time. 
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Here's Larry Herrock, Breaktime Arcade manager, left, with a player. Both 
are listening to Battlezone’s sound effects through headphones by the use of 
a ‘splitter’ plug on the headphone jack. 

Ticket dispenser 

Another option is adding ticket 
dispensers to your games. This idea, 
which we'll look at in a future “Our 
‘Cades” column, requires a substan- 
tial initial investment, though (for 
the ticket dispensers, prizes, etc.) 
and may be more than you can afford 
(Or want) to spend. 

One of the simplest and most 
often overlooked solutions is phy- 
sically changing the games them- 
selves—not reprogramming them 
(Manufacturers take a dim view of 
programming changes, like adding 
another event on Track & Field, for 
example.), but making cosmetic 
changes. 

Larry Herrock, manager of the 
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Here's a close-up of a headphone-equipped Jungle King video. 
the cord plugs in and where the headphones are attached to 
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Breaktime Arcade in Youngstown, 
Ohio, has been experimenting with 
minor changes in his games for 
several months. One technique he’s 
used, replacing the standard fire 
buttons with “Rapid Fire,’ has 
increased revenue, he said. 

Herrock has also improved collec- 
tions by changing the colors of the 
screen action. A piece of red or blue 
cellophane over the X-Y monitor of 
games like Asteroids or Battlezone 
has been very effective, he said. 

On raster monitor games, a minor 
wiring change—which Herrock 
called simple to perform—has kept 
older games alive by changing the 
colors of the objects in the game. “I 
changed the colors on Missile 
Command, and it’s like a new game 
for the regular players. It’s more of a 
challenge now” for players who had 
developed strategies based on cer- 
tain color patterns. 


Headsets 

Another idea which Herrock said 
has been successful is adding head- 
sets to many of his games. 

He said it cost about $125 for all 
of the parts needed to add head- 
phone sound to 25 games (including 
the cost of the very inexpensive 
headsets) and took about a week to 
complete the job. 

To prevent theft, Herrock has 
wired the headsets directly to three 
of his games so players can’t walk off 
with the headphones. The other 
machines (including several pin- 
balls) have headphone jacks built in, 
and players can borrow a set of ear- 
phones by leaving an identification 
card with the attendant. 

In fact, Atari’s Firefox laser disc 
game comes equipped with a head- 
phone jack and a volume control. 
I've seen several players plug their 
Walkman earphones into the game, 
with most playing Firefox several 
times because of the headphone 
novelty. 

Face it—few customers are going 
to play your Space Invaders or 
Asteroids today if you've left them 
as they were when you bought them, 
and on the original factory settings. 

Put a little imagination into your 
arcade by using your old games for 
something besides doorstops. It 
could pay off. e 
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Frank-“The Crank” 


Convert coin mechs and 
push slots to accept tokens 


(Part Ill of a series) 


After learning how to adjust and 
fine tune coin mechs to take only 
quarters, the next decision you need 
to make is whether to convert over 
to tokens. 

The following information from 
some of my past columns should 


help you decide. 


In these hard times of poor collec- 


tion receipts and an increase in 
game break-ins, a change to tokens 
should seriously be considered. 

Those locations that put the 
most into promotions and adver- 
tising certainly have a better chance 
of surviving the economic crunch. 
The coin-operated amusement 
industry will see better days again, 
even if the reason is the total 
decrease in the number of games on 
location (due to an ever increasing 
number of bankruptcies). Those 
who learn to change with the times 
will survive. 

In locations where my games 
were constantly broken into, this 
problem has simply vanished since I 
converted to tokens. There have 
been no break-ins, and I feel com- 
fortable knowing that the bill 
changers arent a prime target now 


that they are filled with tokens and 
usually very few bills. 


Converting from 
quarters to tokens 

All of the coin mechs in games for 
use in the United States are naturally 
sized to accept a U.S. quarter which 
is .955 inch in diameter. If you desire 
a token larger than a quarter, the 
next size 1s .984. 

More effort is required to convert 
to this size because, in tnany 
instances, the coin entry slots have 
to be enlarged. This is easily accom- 
plished by using a small rotary file. I 
use a hand file because it’s cheap, but 
a file powered by an electric drill is 
recommended. Try to do a neat job. 
There is also a 1.00 inch token made 
for those who like to torture them- 
selves and yet be different. 

In addition to the two sizes 
mentioned above, I have seen three 
sizes smaller than a quarter: .800, 
882, and .900. I recommend .900 
because the token 1s smaller than a 
quarter (slots don't have to be 
enlarged), and the coin microswitch 
trip levers don't have to be adjusted. 

When using .800 and .882, there 
will be instances where the token 


can slip past the trip lever, causing it 
to move slightly, but no credits will 
be put up on the game. These adjust- 
ments can be very frustrating, espe- 
cially if you happen to break a trip 
lever and don’t have a spare with 
you. 


The most expensive 
and easiest method 

Plastic and metal complete pre- 
set token mechs can be ordered from 
a token manufacturer or from Coin 
Acceptors Company, St. Louis, Mis- 
souri. Often the token manufac- 
turers will sell the mechs at cost as a 
customer courtesy. Each mech costs 
about $8. It should be noted that 
some mechs manufactured in 
England, West Germany, and Japan 
cannot be adjusted, so you have no 
choice but to change the mech or 
modify a spare. 

Adjustable plastic mechs have 
three adjustments: (a) gap—limits 
the thickness of the token, (b) kicker, 
and (c) separator. The kicker and 
separator are located on the back of 
the mech and are adjustable for fine 
acceptance or rejection. These 
plastic mechs are excellent, and once 
adjusted, will work as well as any 


In these hard times of poor collection receipts, 
a change to tokens should seriously be considered. 
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mech. The only disadvantage is the 
cost. 


Modifying your coin mech 

If the mechanism is the metal 
adjustable type, made by Coin Mech 
of Coin Acceptors Co. (CoinCo), 
then all that is required to complete 
a conversion is to change the cradle. 
Cradles can be ordered for specific 
token sizes for less than $1.50 each. 
It is very important to note that 
cradles are made in metal and 
plastic, and they are not, repeat not, 
interchangeable. A metal cradle 
must be replaced with a metal cradle 
and a plastic cradle with a plastic 
cradle. 

Coin Acceptors is the only manu- 
facturer that I know of that makes a 
metal coin mech with a plastic 
cradle. Be sure to order a plastic 
cradle for this mech. After changing 
the cradle, you must then adjust the 
kicker, separator, and width adjust- 
ment to fine tune your new token 
mech. 

Some Coin Mech acceptors havea 
screw Slide adjustment at the top of 
the mech. This adjustment will help 
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further fine tune the mech, for 
example, if you are using a .882 
token and want to reject .900 tokens. 

To modify the all-plastic, non- 


adjustable type mechs made by Coin 


Acceptors, you can purchase a 
special conversion kit for about 
$3.50, less than half the price of a 
plastic token mech. 

The conversion kit comes with a 
gate assembly that just snaps into 
the quarter mech after removal of 
the quarter mech gate assembly. The 
gate assembly includes the token 
cradle in the size you desire and the 
Oversized protection level. You 
must remove the return spring from 
the quarter gate assembly and snap 
it into place on the token gate 
assembly. 

The kit also has a special token 
bounce anvil and an E-clip. The 
bounce anvil must be switched with 
the bounce anvil on the original 
quarter mech. The complete conver- 
sion takes about one minute (if you 
don’t drop the E-clip),. 

There is also a plastic conversion 
kit (.984 conversion kit) that will 
allow the mech to accept both quar- 


Company 


Return to Frank “The Crank” Seninsky, Alpha-Omega Amusement Inc., 
3 Coral Street, Edison, New Jersey 08837. 


Ne (ee eee Seek 
Frank Seninsky and Play Meter are sponsoring a contest to find the best service tips for our readers. 


Each review will feature the two top service tips received. From the 40 chosen during the year, the 
authors of the best three responses (most helpful and most ingenious) will receive a free one-year 
subscription to Play Meter magazine. 


L! 
Fi 
1 


ters and .984 tokens. Since it’s 
against the law to stamp a token the 
exact size of a quarter, this is a legal 
method to allow customers the 
option of using quarters and/or 
tokens. This is an excellent choice. 

You can also purchase .984 and 
quarter combination complete 
mechs and special cradles that will 
convert mechs to accept both .984 
and quarters. Note that all mechs, 
kits, and cradles can also be ordered 
that will only accept .984 tokens and 
will reject quarters. 

Many games are now coming in 
with mechs made by Coin Controls 
Inc. Don’t panic because Coin Con- 
trols Inc. makes a “Universal Token 
Conversion Kit” that contains a 
cradle, bounce anvil, and a special 
track. I'll discuss this kit later. 


The cheapest method 

If you are very patient and your 
hands are steady as a rock, you can 
bend the ends in on any metal cradle 
and get tt to accept your token and 
reject quarters. Many operators 
attempt this but don’t do such a good 
job. To compensate for their inabil- 
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“Frank’s Cranks” Service Tips 
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ity, they remove the ‘‘oversized pro- 
tection lever’ and presto, the mech 
takes tokens. But it will also take 
nickels! 

Choose a token size that is just 
smaller than a quarter—.900 inches 
diameter is a common choice. Bend 


CONTENTS 
OF KIT: 


‘“E” Cradle 
with Circlip 


Track with Adjusting 
Screw/washer 


Bounce Anvil 


FIGURE 1 


the ends of the cradle in (making it 
hold the token) until it fits. 

This is easier done on Coin Mech 
and CoinCo acceptors than on Coin 
Control acceptors. If each cradle is 
done perfectly, the mech will be 
fairly reliable. 

This method only works for 
tokens approximately the size of a 
quarter. I don’t recommend this 
method because the adjustments are 
too critical, and there can be 
problems with larger or smaller 
coins jamming up the mech. If you 
choose this method, don’t forget to 
adjust the gap, kicker, and separator 
for a few different tokens. Remem- 
ber, the cheapest is not necessarily 
the best. 
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For Nintendo games, Donkey 
Kong Junior and Popeye (Ashei S1 
Acceptor with cradle), you have to 
bend the ends of the cradle in to con- 
vert it to tokens because, as of today, 
I can't find a company that makes 
the conversion cradles for these 
mechs. On the opposite side of the 
mech, there is a small L-shaped arm 
that must be bent out of the way or 
this mech will continue to take 
quarters. 

The S1 Acceptor (without the 
cradle used on Donkey Kong and 
Frogger) is unique in that no 
replacement parts are required to 
convert to token use. First slide the 
bulldog spring (the 2-inch-long U- 
shaped clip) to the rear of the accep- 
tor, and remove the swinging side of 
the mech. Loosen the two Phillips 
Screws that hold the slider bar in 
place. Lower or raise this bar for 
tokens smaller or larger than a 
quarter, being careful to keep the bar 
parallel to the bottom track rail. 

It’s easier to place your token 
under the bar and on this track rail 
while making the adjustment, 
instead of guessing. It is, however, a 
very fine adjustment. If you get it on 
the first try, congratulations. Some- 
times it takes several attempts, so 
don't over-tighten the screws. You 
don’t want to strip the threads or 
destroy the head. 

Coin Controls Inc. now makes a 
universal token conversion kit. I’ve 
seen kit #4080 that can be used to 
modify the Coin Controls series 10 
acceptor mechanism. This kit is 
inexpensive and gives the operator 
the option for very fine selection 
settings. The contents of the kit 
include a cradle, metal track, and a 
bounce anvil. (Figure 1) To do the 
conversion, perform the following 
steps: (Figure 2) 

Step 1. Remove the body of the 
mechanism from the game. 

Step. 2. Install the bounce anvil 
with the screw, washer, and nut 
provided in the lower of the two 
holes in the mech. 

Step 3. Remove the separator 
from the rear of the mech. It won't 
be required. Save it in case you ever 
wish to convert back to quarter size. 

Step 4. Remove the small track, 
and install the larger track supplied 
with the kit. Position the track with 


the screw in the center of the slot, 
for now. 

Step 5. For tokens smaller than a 
quarter, install the replacement 
cradle (labeled E). Make sure the 
circlip (E Ring) is fully locked in 
place, and the cradle pivots easily. 
For finer settings, the interlock 
must be bent very carefully to mini- 
mize the over diameter stop and 
minimize gap A. If your token is 


FIGURE 2 


smaller than .900, the j-leg of the 
interlock can be removed. This will 
lighten the interlock and make it 
possible for the smaller, lighter 
token to pivot through the interlock 
and cradle section. 

Step 6. Figure 3 shows the inter- 
lock. 

Step 7. The magnet gap should 
next be adjusted by loosening the 
square lock nut and adjusting the 


FIGURE 3 


“Full” 


Path of 
Coin Magnet 


Anvil 
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RELIABLE & 
PROFITABLE 


FUN CENTERS © GROCERY STORES 


Full 1 Yr. Warranty 
Designed for Dependability 
Over 125 Different Rides Available 


For more information call 


KIDDIE RIDES, INC. 


9261 - 130TH AVENUE N. 
LARGO, FLORIDA 33543 


S25 (813) 581-7001 


With 125 different rides 


Elektro-Mobiltechnik & R.J. Newborough & Co. 


allen screw. All magnet gaps are 
adjusted by first closing the gap so 
that the coin won't fit through and 
then slowly increasing the gap until 
the coin first drops through. Then 
you can increase the gap slightly by 
turning clockwise another quarter of 
a turn. The last figure (Figure 3) 
shows the path that the tokens will 
take when all the adjustments are 
made correctly. 


Converting push slots 

With tokens becoming ever so 
popular, pool tables and foosball 
tables must be converted to accept 
tokens. The old 25-cent ABT push 
slots are so sloppy that most of them 
take .900 tokens, as do other brand 
name push slots. This works in loca- 
tions where it doesn’t matter if 
tokens and quarters are used. 

The new ABT Model 670 DuPlex 
(double coin slot) has a newly 
designed “dog” armature that elimi- 
nates tokens being accepted in its 
quarter push slots. The old slots can 
easily be modified with this new 
“dog.” 

A more precise professional 
method, when only token acceptance 
is required on a push slot, is to take a 


nickel or dime push slide (of the 
same make push slot assembly), and 
ream the hole or holes to the size 
token you desire (for tokens smaller 
than a quarter). 

If you don’t have a dime or nickel 
slide, you can order the slide from 
Van Brook of Lexington Inc., 
Lexington, Kentucky. It sells slides 
for ABT and Greenwald push slots 
with the hole(s) already cut to the 
size token you want. The total cost 
of the slide with the holes cut is 
about $8. 

If you are going to purchase 
tokens, be careful who you buy them 
from. There is no need to go 
through middlemen. I have seen 
advertisements, even in this maga- 
zine, for tokens selling for 5 cents 
each. Hey, I sell brass tokens for 5 
cents each, but they are precisely 
minted. In researching this, I’ve 
found that one company is selling 
Mexican pennies that cost less than 
l-cent each. What a business! 

The catch is that these Mexican 
pennies are not any of the token 
sizes that we use, and if you really 
want Mexican pennies, you should 


buy them in Mexico for less than a 


U.S. penny. * 


Bits and Pieces 


on Q-bits 


Let's review how the new Q-bits 
keyed token system can stop com- 
petitors’ tokens (the same size as 
yours) and similarly sized tokens 
(that the players purchase from the 
token mints) from finding their way 
into your games. 

To my knowledge, this has not yet 
become a major problem nation- 
wide. I just gather up my competi- 
tors tokens from my collections, 
give her a call, and make an appoint- 
ment to swap hers for mine. No 
problem! If, however, you are in the 
middle of a token war (one of the 
worst things that happens in our 
industry—nobody wins), then Q- 
bits may be your only solution. 

Q-bits are tokens with specially 


keyed ridges (like Ruffles potato 
chips). Only your Q-bits can be 
accepted into your games. A wide 
variety of key combinations are 
available, and every buyer within a 
150 mile radius gets exclusive rights 
to a special key combination. Slugs, 
coins, and unauthorized tokens are 
kept from entering your coin slots 
by specially designed coin slot 
screens. Figure 4 and Figure 5 show 
the various Q-bit screens available. 

Conversion to Q-bits is simple 
and inexpensive. Most of the 
screens shown in the figures cost 40 
cents each. Style M (used for Mid- 


way games) happens to cost 70 


cents, probably because there are a 
lot of Pac-Man, Ms. Pac-Man, and 
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Galagas out there. It’s really because 
the Midway coin entry plates are not 
flat. Q-bits are made in two sizes: 
900 inch and .984 inch which are 
the two most common token sizes 
and cost about twice as much as 
regular flat tokens. Q-bits will be 
accepted by the appropriate size 
token mechs. 


Tools needed. 

Now we get to the important 
part: How to get the job done. 

Here is a list of tools that will 
make converting to Q-bits a bit 
easier for you: 

Electric Drill: This is to make 
holes for the pop rivets and also to 
enlarge the coin slots with a rotary 
file when necessary. 

Rotary File: The coin slots on 
most games should be enlarged 
before putting the Q-bit screens in 
place. This also applies for the red or 
orange plastic reject buttons where 
the “T”’ style screen is required. The 
rotary file goes on your electric drill. 
Make sure the drill chuck size and 
the drill and file shaft sizes are com- 
patible. 

Size 9/64 Inch Drill Bits: These 
bits are used to drill the holes in the 
coin slot screens that will match 1/8 
inch by 1/4 inch grab pop rivets. 

Pop Rivet Gun and 1/8 Inch by 
1/4 Inch Steel Pop Rivets: The 
pop rivets will be needed to attach 
some of the coin slot screens that go 
on the outside of the coin door (such 
as the “F” style on Donkey Kong, 
Donkey Kong Junior, and Popeye). 
Nintendo produced Mario Bros. 
with the over/under Coin Controls 
Inc. door with normal coin accep- 
tors. Good-bye Ashei coin acceptors! 

Vise-grips—C-Clamp Type 
“11R” and “6R”: If you don’t have 
any of these, get them quickly or you 
don’t belong in the amusement busi- 
ness. A large vise-grip is used to 
clamp the screen in place while 
drilling the holes for the pop rivets. 
Don't try holding the screen with 
your fingers. It will surely spin from 
your fingers and cut you severely. 
Don't try to hold the edge of the 
screen with your foot either. The 
screens are sharp! The small vise- 
grip is used to clamp the red or 


orange plastic buttons with the “T” 


or “Tl” screen while the glue is 
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drying. Use Duco Cement. 

Small Hand File: This file ts 
used to make small adjustments if 
the coin slots are not accurately 
aligned. Just insert the file through 
the coin slot screen and carefully file 
away and try not to file off the “key” 
teeth. 

If you've been thinking about it 
but were afraid to take the plunge, I 
hope that you are now confident 
enough to change to tokens and/or 


Q-bits. 


SERVICE TIP 


Coin Chute Jam Up—By Roger 
Simale, Jackpot Amusements, R iver- 
dale, Illinois. 

If either or both coin chutes are 
jammed with coins, slugs, straws, 
toothpicks, matches, or drink tabs, 
they can be cleared easily by the loca- 
tion, thus eliminating a costly ser- 


A, B, D, and E are universal screens. 


F 


used when required with F screen. 


Z 


W-WILLIAMS 
W screen is used to convert Williams 
and Bally pinball and Game Plan 
videos. 


FIGURE 4 Selecting the Correct Q-bit Screens 


A B D E C 


C screen is used on new Wico doors on inside of door (Pengo, Slither). 
Gottheb pinballs* screen goes into slot on back of red plastic coin slot. 


F1 SPACER FB 


F screen is used on flat surface (Donkey Kong, Popeye). F1 spacer is 


B 


FBB screen is used to convert Boom Ball games or games where the reject 
button is adjacent to the coin entry slot—note the cutout. 


FIGURE 5 Additional Q-bit Screens 


Bl 


BI screen is for old style Taito games with the protruding metal coin slot. 


T screen is for Atari's videos and any game that uses the red plastic reject 
button with the coin slot attached. 


Tl screen is used on most Williams’ videos, some Centuri, and some 
Cinematronics. These games have the red plastic reject button, but the 
coin slot is separate from the button. 


vice call and machine downtime. Cut 
about an 8” length of the steel 
strapping from a game shipping 
carton. This strapping can be used as 
a poker to clear the coin chutes. 
Rounding off the ends makes the 
poker easier to use and more effec- 
tive. Cost—nothing. Just a bit of 
preventative maintenance. 

Well that ends the longest article 
I’ve written to date. I hope that I've 
covered just about everything on 
coin mechs and token conversions. 
You can reach me at Alpha-Omega 
Amusements & Sales, 4 Coral Street, 
Edison, New Jersey 08837. Tele- 
phone: 201/738-1800. In future 
reviews I'll get back to reviewing 
some kits, one of which is Super 
Bike. This type of kit (ROM replace- 
ment) seems to be how the kits of 
the future will be made. 

As always...keep cranking! e 


M screen is used only for Midway 
games. 
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Technical Topics 


MOS/FET-J/FET Circuit Design 
Lesson 4: A.C. Equivalent Circuits 


Programmed Test 


Editor’s Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS: The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the material covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


] 


The network shown below represents a 
FET, 


mode! of a 


GO TO BLOCK 35 
GO TO BLOCK 18 
GO TO BLOCK 43 


a. Non-linear, high-frequency 
b. Power 
c. Linear, low-frequency 


2 


YOU ARE CORRECT! 


For the basic AC model of an FET, the current source 
is__——s controlled. 


a. Current GO TO BLOCK 33 

b. Voltage GO TO BLOCK 15 

c. Power GO TO BLOCK 46 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 15. 


YOU ARE CORRECT! 


The y parameters for a FET are found by the input 


or output. 


GO TO BLOCK 24 
GO TO BLOCK 40 
GO TO BLOCK 31 


a. Short-circuiting 
b. Open-circuiting 
c. Terminating with some load 


3 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 42. 
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6 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 21. 


7 


YOU ARE CORRECT! 


Ips 's the slope of the curve. 
GO TO BLOCK 32 
GO TO BLOCK 13 
GO TO BLOCK 44 


a. Ip vs Vos 
b. lp VS V6és 
Cc. Kes A) Vés 


8 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 43. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 36. 


10 


YOU ARE CORRECT! 


For frequencies less than 100 KHz, the impedance between 
the gate and source appears as 


GO TO BLOCK 21 
GO TO BLOCK 34 
GO TO BLOCK 26 


a. An open circuit 
b. A short circuit 
c. 170002 


I 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 32. 
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YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 177. 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK /7. 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 24. 
YOU ARE CORRECT! 


The small-signal transconductance, g,,, is found to be 


GO TO BLOCK 39 
GOTO BLOCK 3 
GO TO BLOCK 30 


a. Bias dependent 
b. A function of time 
c. Constant 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 36. 
YOU ARE CORRECT! 


The loaded transducer voltage gain Ar will be the 


unloaded terminal voltage gain, Ay. 


a. Greater than GO TO BLOCK 47 


b. Equal to GO TO BLOCK 12 
c. Less than GO TO BLOCK 23 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 28. 


20 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 32. 


2) 


YOU ARE CORRECT! 
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The unloaded terminal voltage gain, A,, does not take into 
account 


a. Rs and R, GO TO BLOCK 42 

b. Rg and R;p, GO TO BLOCK 29 

c. Ro and C, GOTO BLOCK 6 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 43. 


23 


YOU ARE CORRECT! 


You have completed the test for Lesson Four. However; be- 
fore starting Lesson Five, think about any areas of this lesson 
you may wish to review. Only when you feel confident 
about your understanding of the material covered, should , 
you proceed! 


24 
YOU ARE CORRECT! 


The radian frequency variable, w, is related to the variable f 
by 


a. 10 GO TO BLOCK 45 

b. 6.28 GO TO BLOCK 36 

c. 45.673 GO TO BLOCK 14 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 39. 


26 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 10. 


27 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 42. 


28 


YOU ARE CORRECT! 


For a JFET at Ves = 0, the value of g,, Is 


a. 1000 GO TO BLOCK 19 

b. loss/V> GO TO BLOCK 38 

ce, 2lnss/Vp GO TO BLOCK 10 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 21. 


30 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 15. 


3] 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 4. 


32 


YOU ARE CORRECT! 


The small-signal AC model of an FET which is preferred by 
industry and circuit designers inthe ____ 


a. Hybrid pi model 
b. z parameter model 
Cc. y parameter model 


33 


YOU ARE INCORRECT! 


GO TO BLOCK 20 
GO TO BLOCK 717 
GO TOBLOCK 4 


Refer to the text and return to BLOCK 2. 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 10. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 7. 


36 


YOU ARE CORRECT! 


The FET data sheet usually lists a value for C;,,; which 
is 


bee GO TO BLOCK 16 
b. Ces t+Cepo GO TO BLOCK 28 
c. Ceéo GO TOBLOCK 9 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 39. 


38 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 28. 


39 


YOU ARE CORRECT! 
The gate capacities Ces and Cg6o for a 
JFET ______ increasing gate voltage. 


GO TO BLOCK 25 
GOTOBLOCK 7 
GO TO BLOCK 37 


a. Increase with 
b. Decrease with 
c. Remain the same for 


40 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 4. 


4] 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 


42 
YOU ARE CORRECT! 


/f an FET amplifier with an unloaded terminal voltage gain of 
+7 were to be designed, which configuration should be used? 


GOTOBLOCK 5 
GO TO BLOCK 17 
GO TO BLOCK 27 


a. Common source 
b. Common drain 
c. Common gate 


43 


YOU ARE CORRECT! 


g 4.18 the slope of the: OUT: 


a. lp vs Vos 
b. Ip vs Vos 
C. IG VS Ves 


GO TO BLOCK 22 
GO TO BLOCK 2 
GOTOBLOCK 8 


44 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK /7. 


45 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 24. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 2. 
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Biker's battle 


Nichibutsu U.S.A. introduces 
Seicross, a conversion kit with space 
bike action, dangerous enemies, and 
an almost impossible course. 

The hero, Gilgit, the rider of the 
space bike, is rushing to rescue the 
Petra People in a city that has been 
turned into a battleground. Gilgit 
must destroy enemy bikes by 
bumping them or shooting them 
with energy beams and avoid 
contact with the indestructible 
“ancient remains.” The player’s bike 
stops when his energy supply runs 
out, so he must keep refueling by 
clearing the fuel marks. 

Rescuing the Petrimen increases 
the player’s bonus points. If he picks 
up eight Petra People in succession, 
the player receives 8,000 points. All 
of the enemy’s forts must be 
destroyed or the player risks a sur- 
prise attack from behind. A sudden 
big move in the Slip Zone causes the 
player's bike to slip, and he must 
also avoid any contact with the 
debris. 

For more information, contact 
Nichibutsu’s U.S. office in Culver 
City, California. 
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Air attack 


Two Tigers, Bally Midway's new 
air-and-sea target adventure, offers 
players three different versions of a 
battle between the player's fighter 
plane and the onslaught of enemy 
jets and ships. 

A single player must sink a 
scrolling ship to stay alive by 
shooting enemy planes which drop 
on the ship, eventually sinking it. 
Two players can team together to 
destroy the ship, or compete against 
each other as one player protects the 
ship. 

Operators can adjust parameters 
on Two Tigers for coin settings, 
difficulty levels, bonus levels, and 
number of bases. Operators can also 
request all bookkeeping values, as 
well as the machine set-up values. A 
complete diagnostic package pro- 
vides bookkeeping controls and 
maintenance procedures. 


65 


Wico has signed a licensing agree- 
ment with Stanley Levin & Associ- 
ates to manufacture and market 
Treasure Cove, a newly designed 
electromechanical gun game. 

Wico Corporation began distribu- 
tion of its first game, manufactured 
in-house, in mid-July. 

The game utilizes a new elec- 
tronics hardware system and a new 
sighting mechanism engineered by 
Wico. According to Ben Rochetti, 
director of marketing/sales, Games 
Division, at Wico, ‘““The success of 


the Champion Baseball and Regulus 


conversion kits was phenomenal. 
Hence, we're extremely excited 
about selling a proven category of 
games at a price that is affordable to 
the operator.” 

Treasure Cove features black- 
lighted graphics and sound effects. 
The player shoots at moving tar- 
gets—pirates, seagulls, and the 
ship’s cat—while target speeds 
accelerate as the game progresses. 


High seas 
adventure 


Bally Midway introduces Mister 
Viking, the second in a series of five 
conversions. Like Bally Midway’s 
Up ’n Down, Mister Viking and all 
upcoming games in the series are 
interchangeable. 

Mister Viking presents an adven- 
ture of high-spirited fun that no 
Norse god this side of Valhalla can 
resist. The quest of this Viking 
adventure is to retrieve the Golden 
Helmet, despite the attacks of 
various perilous creatures, torna- 
does, tanks, deadly skulls, and more. 
Once surviving this onslaught, the 
warrior/player must penetrate the 
enemy fortress with a strategic 
attack and complete his quest for the 
treasured helmet. 

Mister Viking offers select 
options that include multiple coin 
capabilities and adjustable levels for 
difficulty, bonus scores and number 
of bases, as well as testing for 
Rom/Ram Memory, operations of 
all switches, and testing of entire 
sound package and color monitor. 

Each conversion kit comes com- 
plete with all necessary hardware, 
software, header and cabinet decals, 
and simplified conversion instruc- 
tions. 
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Grand siam 


Nintendo introduces VS. Baseball, 
the newest release in the library of 
games for the VS. System. VS. Base- 
ball is available in dedicated and VS. 
Pak conversion kit formats. 

VS. Baseball offers simultaneous, 
head-to-head competition between 
two players or a player against the 
computer. Players choose their own 
teams and take charge of the action 
at the plate and on the field. 

VS. Baseball’s interactive dual- 
screen monitors let players view the 
action from behind the plate as well 
as from center field. 

When batting, players view the 
game from behind home plate, and 
can make hits just like the majors, 
including: bunts, ground rule 
doubles, and even grand slam home 
runs. When on base, runners can be 
instructed to run, steal, tag up, or 
run their way out of a pickle. 

In the field, players view the game 
from behind second base and center 
field. Players can throw fast, slow, 
inside, and outside to challenge the 
batter as well as make pick-off 
moves to any base. Players can 
control throws by fielders to any 
base, and even go for double and 
triple plays. 

The VS. Baseball Pak includes 
everything needed to produce the 
equivalent of a factory fresh game, 
and the whole conversion can be 
completed on location in less than 
30 minutes, company officials said. 

VS. Baseball is available in two 
ways: 

1. VS. Baseball—with VS. System 
game cabinet (upright, sitdown, or 
stand-up) for use with all VS. Pak 
game software. 

2. VS. Pak—baseball (to update 
VS. Tennis) 


PLAY METER, September 1, 1984 


Improved 
cabinet 


AIR-vend’s new cabinet design 
incorporates improvements to 
enhance the unit’s operating effi- 
ciency and provide added security 
against vandalism, company officials 
said. 

The new AIR-serv Model A20C 
features a completely-redesigned 
cabinet. The door of the unit is now 
vault mounted, recessed and hinged 
from the inside to eliminate the pos- 
sibility of someone prying the door 
open during a burglary or vandalism 
attempt. 

Another feature is a heavy-duty 
locking bar and recessed locking 
chamber, both of which are hidden 
from view. The coin vault has also 
been enlarged to hold $700 in coins. 

The A20C’s interior was com- 
pletely redesigned and now incor- 
porates the Power Serv compressor 
to deliver more air. Its duty life cycle 
has also been increased. 

In addition, a new louver con- 
figuration maximizes ventilation 
and air flow to give extended life to 
components housed within the 
cabinet. 

Other units in the AIR-serv line, 
including Air/Water, Free Air, and 
vacuums, are also available with the 
new cabinet and compressor. 
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CLASSIFIED 
ADVERTISING 


Get Ready For Fall 
With Two Great Kits From 


KONAMI® /INTERLOGIC® 


a.) a> 


CONTINUES AS THIS YEAR'S INTERLOGIC’S 
BEST INVESTMENT LATEST MONEYMAKER 


CALL YOUR LOCAL DISTRIBUTOR NOW! 


OR FOR MORE INFORMATION CONTACT AMERICA’S 
LEADING MANUFACTURER OF CONVERSION KITS 


912/671-0305 


‘A STEP AHEAD OF THE FUTURE’ 


Pandora's Palace, Megazone, & Konami® are the trademark of Konami® Konami 1984 
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Business Opportunities 


Competitive Pay Telephone Opportunities: 


Fad or Fortune? 


Soon, many states will follow the lead of Minnesota and allow the private installation and 
ownership of coin phones. Recent rulings by the Federal Communications Commision reaffirm 
this exciting business opportunity. 


How can you be among the first to profit 
from this sizable new source of revenue? 


BCR Enterprises, publishers of Business Communications Revue, is conducting a 
conference in Chicago on September 10-11, 1984 to explain the profit potential, the strategic 
planning . . . and the possible pitfalls. 


A conference will be conducted by Victor J. Toth, the attorney who successfully represented 
Tonka Tools in it’s landmark case with the Minnesota Public Utilities Commision. For 
additional information on this conference and BCR, Call toll free: 


1 800/BCR-1234 
(In IL call 312/986-1432) 


BCR ENTERPRISES, 


950 York Rd., Hinsdale, IL 60521 


SERVICE MANUAL 
FOR 
KIDDIE RIDES 


Covering most kiddie rides 
including part numbers and 


description. Beautiful three- 

ring binder with over 90 

pages including 84 update. 

$25 Plus shipping and handling. 
To Order Call: 


813/581-7001 
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LEARN TO REPAIR 


e Video Game Boards 
e Power Supplies 

e And Monitors 

IN YOUR OWN HOME!! 


Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 


“100% Satisfaction Guaranteed” 
For More Information, Call: 


800/221-0834 
tin NY State) 212/377-0369 
or write: Electronic Institute 
of Brooklyn 


4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 


Northern California’s 


VIDEO CONNECTION 


—New & Used Games — 

— Conversion Kits & PC BOARDS — 
Mr. Do!’s Castle & Wild Ride ¢ Nova 2001 
— Complete Kits — 

Jr. Pac-Man $650 @ Time Pilot 84 $775 
Joust $195 ¢ Donkey Kong & Jr. (cheap) 
Mr. Do!’s Castle $450 @ Popeye (complete 
kit) $175 eMario Bros. $450 
Champion Baseball $495 

4 in 1 & 8 in 1 Greyhound 
Poker Kits — call for price! 
Zoom buttons reduced price! 
Call for complete price list! 
BUY e SELL e TRADE 


916/678-5189 
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Logic Comparator. Never used. With case, 
bugbox, chips. Nationally $265. Must sell 


BUGTRAP 


$130. 301/256-5644. 


Sau 


PRESENTS 


Test Your Nerves! 
Test Your Skill! 


Challenge Your Friends! 


A New Counter-Top Fun Game 


17-A Culbro Drive 
West Hartford, CT 06110 


(203) 278-1397 


FOR SALE 
Used P.C. boards for conversions. .900 
tokens @ 4¢. New strip poker conversion 
kit. Call Ken 303/848-2578. 
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Burgertime........ $550 
Bump n'Jump ...... 550 
Siar Vers ......... 950 
Crystal Castles ..... 850 
Mario Bros ........ 650 
Centipede ......... 550 
Ober ............ 850 
Mri Uc ........... 550 
Pac-Man .......... 395 
Phoenix........... 295 
Defender.......... 295 


VIDEOS (Uprights) 


COCKTAIL TABLE VIDEOS 


Ms. Pac Man....... 895 
Donkey Kong ...... 295 
Centipede.......... 595 
Junior Pac-Man ..... 1295 


$495 
Track & Field 
$295 
Gyruss 
Time Pilot 
Ms. Pac Man 


205/365-1841 


-LOUISE’S HARNESS SHOP 


Rt. 3, Box 72 


Prattville, AL 36067 


Harnesses prepared for 
ALL VIDEO GAMES 


Prices start at $15.00 
Write or Call 


GET BUYING & SELLING ACTION IN! 


‘BEST PRICE GUIDE 


SEE THE LOWEST GAME PRICES! 
Published twice monthly. Write or Call for 


FREE COPY NOW! 


BEST PRICE GUIDE 
333 N. Queen St., Kinston, NC 28501 


919/527-8241 


“A helping hand for operators, 
arcade owners & distributors” 


Space Ace ...... ©1995 FrontLine....... $ 750 Donkey Kong 3.... $895 
Lost Tomb........ 195 Conge Bongo..... 090 olargdie........... 195 
Tempest ......... 195 Moon Patrol ...... 650 Donkey Kong, Jr. ... 345 
Xevious........,. 695 Folerosition(UJR) . 19/5 FoodFigh......... 495 
Tron .......... 299 ole Posiion(SD) . 2350 ([hief............. 295 
Popeye .......... 895 Jungle runt....... 500 Baby Pac-Man ..... 495 
Kangaroo......... 349 Millipede ......... 995 Uio0ug .......... 395 
Gaiaga........... 1095 Frogger.......... S9O Siistay ........... 695 
lime Fict ........ Coo .OuUSt............ 495 I/wutankham......... 395 
Krull............. Soo Lil Hustler........ 195 Ms PacMan....... 895 
FLIPPERS 
PacMan ......... 495 Gottlieb/James Bond 595 Williams/Laser Ball(wb) 395 
Time Pilot ........ 995 Gottlieb/Buck Rogers 695  Bally/Space Invader(wb) 395 
Frogger .......... 295 Bally/Ground Shaker . 395 Mr. & Mrs. Pac-Man .. 695 
Bally/Laser Ball(wb) .. 395  Stern/Hot Hand ..... 295 
KITS — Logic boards & marquees 
$195 $145 $95 
Popeye Pac-Man Plus Space Dungeon Rally X (mini) 
O*bert Super Pac-Man Lost Tomb Eagle: 

Jungle Hunt Donkey Kong Phoenix Ant Eater 

Jungle King Donkey Kong, Jr. Galaxian Spider 

Pac-Man Joust Defender Looping 

Stargate 


LASERS — Stern/Cliffhanger(UR) $1195 e Atari/Firefox(UR) $2295 e Cinematronics/Space Ace $1695 


KEELS AMUSEMENT CoO., INC. 


1930 North Irby, Florence, SC 29501 


803/662-5531 
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P.C.B.’s ¢ P.C.B.’s ¢ P.C.B.’s 
LOS PRECIOS MAS BAJOS! GRAN INVENTARIO! DESPACHAMOS MISMO DIA! 
DESPACHAMOS A TODOS LOS PAISES DE LATINO AMERICA! 


Esta es una lista parcial... todas las P.C.B.'s son originales de fabrica.. . 


e ASTRO INVADER e DEFENDER e MAKE TRAX e SUPER PAC-MAN 
e ASTEROIDS e DONKEY JUNIOR e MILLIPEDE e STINGER 
e BUCK ROGERS e DONKEY KONG e MOON CRESTA e STRATOVOX | 
e BERZERK e DIG DUG e PLEIADS e SUPER ZAXXON 
e CONGO BONGO e EAGLE e POLE POSITION “2” * (HEPIT 
e CRAZY CLIMBER e EGGOR e POPEYE e TURTLES 
e COLONY SEVEN e ESPIAL e QIX e ULTIM 
e SUPER COBRA e GALAXIAN e RALLY X e VANGUARD 
e CARNIVAL e JOUST e SCRAMBLE e VENTURE 
e CENTIPEDE e KANGAROO e SPIDER e ZAXXON 
.. ymuchos, muchos mas! 


S| UD. COMPRA 10 P.C.B.’s, UD. TENDRA UN DESCUENTO ESPECIAL! 


e Power Supply Universal: +5, —5, +12, —12 ° Conectores: 36 - 44 - 56 Contactos 
bes a 270 Volts) e Monitor: Hitachi 13’’ Color 
© Joysticks (Reacondicionado) $89.95 


CONTINENTAL STAR inc 


TELEFONO: (305) 940-8866 
TELF. MOBIL: (305) 343-0699 
TLX: 153364 PC BOARDS (TRT) 


CONTACTARSE CON: ALEX TORO 
1835 N.E. 146 ST., NORTH MIAMI, FL 33181 


ATENCION: 


CLIENTES DE 
LATINO AMERICA 


Video Ware, Inc. les ofrece los 
mejores precios en 
P.C. BOARDS & PARTES 


NEED CASH? 
WANT TO TRADE? 


We Need Your Used 
Color P.C. Boards 
For Export 


ESPECIAL DE ESTE MES 


Pleides (en Espanol) ___-$ 45 
Phoenix... ..ss—a—_i(‘(‘éié(a;jWwW. 53 
Donkey Kong. 45 


Bosconian__..__——Ct—CsststsCSsé‘i C/O? 
Wilo Joy Sticks 


LET’S MAKE A DEAL! 


Preguntar por Cecilia 


VIDEO WARE, INC.| VIDEO WARE, INC. 


600 Clover St. 600 Clover St. 
Los Angeles, CA 90031 Los Angeles, CA 90031 


213/225-1337 213/225-1337 


Telex: 295379 #£=—Tablevision Telex: 295379 #+£.—Tablevision 
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CONTINENTAL VIDEO GAMES, INC. 


“Northern California’s” 

Greyhound Video Card Game Distributor 

Sales & Service 
SUPER BOWL KIT 


NEW IN STOCK 


for Greyhound games only 


NEW GAMES 
| Robot 
Hyper Sports 
Data East .. Cobra Command 
Spy Hunter 
Punch Out!! 

Call for information Dig Dug 

& prices! & many more! 


WE SHIP ANYWHERE! 


Call Toll Free 1 800/438-4336 
VIDEO 


Continental Video Games, Inc. 


9727 D. Business Park Dr., Sacramento, CA 95827 


916/361-1232 


USED GAMES 
Star Wars 


collection day. 


7135 State Road §2, Hudson, Florida 33567 


0.K. YOU WERE RIGHT! 


Our game does weigh only about 40 pounds. And you don’t need a hand 
truck to move it. And, it is true that we have only four (4) games in our 
machine that are not new and trendy (poker, craps, blackjack, and Hi- 
Lo). They are very old games that have been played for over 1,000 years. 
You were also right about our game’s cost. It does cost a little less than 
the heavier, big name games. However, if you disregard our 
shortcoming just mentioned, you can receive that famous “Kiss on the 
Courthouse Steps” if our cashbox doesn’t weigh as much or more on 


“LITTLE CASINO” 


The bar top game that lives forever 
SAID BIE REE A PEO ER RE 


CALL FOR BOTTOM DOLLAR PRICES 
ON ALL COUNTERTOP PIECES NEW & USED!! 


SPACE ENTERPRISES, INC. 


Joseph C. Orecchio, President 
Direct Factory Distributor 
(813 )862-3559 


DISTRIBUTORS WANTED 
For VCR tapes and small light bulbs. 
Over 100% profits. 


313/642-6755 
Spacemasters Video, Inc. 


1-Brandt Sorter-Model 665-complete 
with bag attachments. Excellent condition 
Call: 301/289-7271. 


FOR SALE 
25 National 222 and 800 Used Cigarette 
Machine. ACMR’s to $1.40. Crowns and 
Zip Kit fronts $425. 1-3600 Electric $425. 
216/946-8885 Ask for Tom or Dick. 


Need a New Product to Sell? 
Body Guard — A personal security system 
Dials 4 different emergency messages to 
16 different numbers by remote control. 
AME, Inc. 305/456-1010. 


FOR SALE 
Coin operated A.B.A. Electronic Alcohol 
Breath Analyzer Machine. Floor model. 
Excellent condition. $1500. 314/769-3659. 
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We Are Central 
New York’s Largest 
Distributor of 


Conversion Kits 
e Authorized Greyhound Dist. 
e Complete line of Dynamo— 
foosball, parts & supplies 
e Tommy Lift Gate 
e New & Used Games 
® Best Prices 
e Latest Conversions 
We Want To Buy 
Your Used PC Boards 
24 Hr. Turnaround Service 


Hi-Tech Coin Machine 


— Distributors, Inc. 
8359 S. Main St., Cicero, NY 13039 


315/699-2807 
315/699-4953 


FREE—FOR—ALL 
FALL SALE 


All Used Videos 
Priced To Move 


August 28, 29, 30, 1984 
Refer to page 35 for 
more details 


W/. WORLD WIDE 


A +*y Distributors, Inc. 


2730 W. Fullerton Ave. 
Chicago, IL 60647 


312/384-2300 


DRAGON’S LAIR» 
SLIPPING ? 


Stay competitive convert to 


1 COIN/PLAY 


Extends game life 
Increases overall revenue 
Attracts new players 

10 minute installation 


No game PCB modification 


$29.95 
Check or C.O.D. 


COIN DOUBLER 


5-31 50th Ave. 
New York, NY 11101 


212/706-4126 
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IF YOU OWN A 


DEFENDER e STARGATE 
JOUST ¢ ROBOTRON 
BERZERK or ZAXXON 


YOU SHOULD CONVERT TO: 


Custom Made Kit 
CHAMPION BASEBALL 


$495. 


COMPLETE 


ABSOLUTELY FINEST CONVERSION KIT EVER OFFERED! } 


NO TOOLS OR SPECIAL SKILLS REQUIRED! 
NO SOLDERING ... CONVERTS IN MINUTES! 


CUSTOM MADE CHAMPION BASEBALL KIT INCLUDES: 


@ Brand new custom made control panel with new joy stick 
new buttons, Sorin Baseball overlay custom wired to exactly 
fit your machine . 


@ First class wiring harness with pre-“stuffed’” edge connector 
and all plug in (molex) connections . . 


@ Original printed circuit board guaranteed unconditionally for 
30 days... 


@ New Champion Baseball monitor plexi and new header plexi 


VIDEO WARE, INC. 
600 Clover Street 
Los Angeles, CA 90031 
213/225-1337 


Telex: 295379 Tablevision 


73 


USED P C BOARDS WANTED 
BUY e SELL e TRADE altimore area distributor is 


seeking an experienced 
electronics technician for 


Hundreds in stock! 


Pac Man Roc n’ Rope Rally X full time position. Must be 
—— Since pated Bug able to trouble shoot and do 
rogger axxon angaroo monilor repairs. 
Tunnel Hunt Donkey Kong Scramble Reply to: Pl - Nioter Macazine 
Qix Defender Galaxian Dept. GV, P.O. Box 24970, 
Champion Baseball Kits — $350 New Quests elle 


MANY MORE TO CHOOSE FROM! 
PARTS e SUPPLIES ¢ REPAIRS 


Y.C. ENGINEERING 


615/793-5669 615/793-9142 
Ao Telex: 53-4623 


TWO ARCADES 

FOR SALE 
Excellent Location! One 
has 95 games, the other 
65. Will sell individually 


or as package deal (best 
rice ). Call: 
Jukebox Operators WANTED 30 1/ 768.4477 
We will buy your used 45’s. USED SONATO 301/760-4837 
Kindly call Joe Frank PHONOGRAPH 301/244-1111 


516/822-8877 804/499-9325 
ABSOLUTE AUCTION | 
NO MINIMUM NO RESERVE 


JACK’S AMUSEMENT 
Strong Hwy., El Dorado, AR 
SATURDAY, AUGUST 18, 10 A.M. 


Approximately 250 pieces will be sold at this auction consisting of but not limited to: 


@ 5 Rowe Bill Changers @ 12 Jukeboxes 

@ New Foosballs @ 15 New & Used Valley Pool Tables 

@ An Assortment of approximately 35 pins @ New Dynamo Bumper Pools 

M.A.C.H. 3 Millipede Astron Belt 
Q*bert Robotron Centipede 

Ms. Pac-Man Bump n’ Jump Tag Team Wrestling 
Galaga Dragon’s Lair Space Ace 

NFL Football Turbo Boomer Rang’r 


Whirley Bucket @ Skee Ball 


TERMS: Full payment day of auction, strickly cash, cashiers check, personal or company check only with current bank 
letter of guaranty. No exceptions please. For more information, call: 


501/774-0777 


Auction Conducted By: 


MARK C. THOMAS & ASSOCIATES & GARRY HOLCOMBE 
P.O. Box 5129, Texarcana, TX 75505, License no. TXE-064-1322 


SURRRBEES AURNNROOUDORODOOEOUOOSHOOOBOOEONAORCUOOSNORSeNORcuOUOSsOEouOOOsecEecOCecconccoonoNeedts 


a PLAY METER, September 1, 1984 


" 


St 


DISTRIBUTORS, INC. 


THE OPERATORS CHOICE! 
Representing All Major 
Manufacturers 
® QUALITY EQUIPMENT 
® EXPERT COUNSELING 

| & SERVICE 
@ PARTS & SERVICE 


350 Thorens 
Garden City Park, NY 10040 
516/294-9490 
212/204-8828 


425 Fairview Park Dr. 


im 


WILLIAMS 


MOTORACE USA 
Custom Kit For Stern 
Or Centuri Games 


$495. 


212/538-1285 


304 Murphy Rd. 
Hartford, CT 06114 
203/278-6626 
800/842-8255 


11800-14 Industrialplex Blvd. 
Baton Rouge, LA 70810 
504/291-5050 
800/633-6432 
800/262-5188 


Turn Your Old Scramble, Strategy xX, 
DISTRIBUTORS WANTED Amidar, Super Cobra, Vanguard RT 16, 


Buy direct from factory @ wholesale prices 


on talking D.W.I. Breath Analyzer, Rose Phoenix, Pleides Or Challenger Into a New 
Vendors, and Physical Fitness Computers. MON EY Mi AK] NG M A CH | N s 


Call today or write for additional informa- 
tion. BFP SUPPLY CO. 165 Broadway, 
Amityville, NY 11701 ¢ 516/691-2414 
NO TOOLS OR SPECIAL SKILL REQUIRED! 


NO SOLDERING... CONVERTS IN MINUTES 


ROUTE 

fe CUSTOM MADE MOTORACE USA KIT FROM 
Oobuc........ ..... 375 VIDEO WARE INCLUDES: 
Mouction ......._ ...... 275 
Peru snes sec c tenes ee snes s: 279 e Brand new custom made control panel with new joy stick, new 
ae King ..--- esse sees re buttons, new overlay all custom made to fit the above machines. 
are dea oo ae e First class wiring harness with pre-stuffed edge connector and 
hae plug-in (molex) connections. 
irae sts tr oe e Brand new Williams printed circuit board, unconditionally guar- 
Donkey Kong dr. ........... 250 teed for 30 days together with all wiring diagrams and schematics. 
Siargaic .................. 1/5 
Astron Belt LU 1150 e New Header Plexi Marquees 
Dragon é Lar............... 950 
Cilhencer................. 995 
Moon rao: ....... ..... 575 
MAL FS ................ 1595 
POORUe ge 475 , 
Burger. ........... 2... 475 VV : [) F- O \VV/ pS i~ F- NX ( 
oa : Cit bo ae 3 a 

PL IVI) Sc 8 on eo A ew ce we 
ree a (yt... 425 600 Clover Street 

S racMan............. 575 

3) DAY WARRANTY Los Angeles, CA 90031 
B & B VENDING 
1560 Edison St., Dallas, TX 75207 P, 7 3 2 2 5- 7 3 3 7 
214/747-0041 - 

OFFICES IN: Dallas, Midland/Odessa Telex: 295379 Tablevision 


Amarillo and El Paso 
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TUE TAKE TRADE-INS! | Prunrrcaruansian co. 
QUI CkKl Te ” nblsiceicaa Meter 21136 


Our Prices Cannot Be Beat! 
CONVERSIONS MADE SIMPLE & FAST! : bin 
e Cut your conversion kit installation time ete Pus Freight 
@) 
by as much as 75% 300 LETTERS 
e No technical expertise needed. Almost STEEL STAND 
anyone can do it. GuLee : 
FREE QUICKIT with purchase of any of our ve “100.00 DEPOSIT 
conversion kits! 301- 5941 
Featuring ... Mr. Do!’s Wild Ride ¢ Nova 2001 © Time Pilot ‘84 ¢ Without Arrow $259.00 


Champion Baseball II ¢ The Tin Star & many more! 


Ask About Our Kit Closeouts! 
Only available through: 


M.H. ASSOCIATES 
Conversion Kit Specialists 
Ab ne Rohe 1 800 843-5487 In ND, Alaska, Canada 
Pk oe 1,800 VIDKES: 2 


56 Used Fun Chicken and 

Rocket Toy Egg Machines 
$250 each or $225 all 

All running — Excellent condition 


J-P AMUSEMENTS 
717/752-5153 


OF. 
New Lucky Lady Crane with step pedestal 
to protect prize draw $1890. 305/456-1010 


re Babs Aerts . DISTRIBUTORS WANTED 
ervice Technician to repair music, games 
and vending equipment in northern New For VCR tapes and small light bulbs. 


ee eee 
Jersey, New York area. Salary determined Over 100% profits. Rowe Cigarette Price Conversion $1 
by experience. Send replies to: Play Meter to $4.50. No parts necessary. INFO $5 + 
Magazine, Dept. TS, P.O. Box 24970, New 313/642-6755 SASE. Pat O'Toole, 2631 E. 19th St., 
Orleans, LA 70184. Spacemasters Video, Inc. Brooklyn, NY 11235. 

ee  —————————— 


2») 
anse 
) a *- oS , 
oe @ a) pee 
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THE HIGHEST RETURN ON INVESTMENT — 
OF ANY CONVERSION KIT ON THE STREET! 
Don't Take Our Word For Iit— 
Check The PLAY METER Chart Or... 
ASK ANY OPERATOR! 


CROWN VENDING CORPORATION 


414-59 44th Ave. © P.O. Box 19 
Corona, NY 11368 21 2i/ 592/ 7070 


‘SUPERBIKE’ — It's a kit to convert ‘Donkey Kong’ and it's a Game Pack for the CVS System — only $275! 
‘SUPERBIKE’ — It's a kit to convert ‘Donkey Kong Junior’ — only $295! 
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SORT & COUNT 
COINS FAST 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 
PACKAGER 12” x 12" PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE. TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept 84005 
220 Delaware Ave., Buffalo, NY 14202 


USED PCB’S 
ARE 
OUR SPECIALTY 
Worldwide Distribution 


Import/Export of 
High-Tech Equipment 


All PCB’s are guaranteed 
tested & Ready for Play 

® Quantity Discounts 

@ 24 hour Service 

@ We buy & sell foreign & 
domestic used PCB’s 

® Replacement Parts and 
Technical Advice Available 


For a complete price list call: 


ie 
615/754-5530 


Steve Bentley 
Telex: 503384 Transtech 
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WILLIAMS 


MOTORACE USA 


$395. 
BRAND NEW KIT 


DON'T MISS 
THIS SUMMER’S 
BEST BUY! 


KIT INCLUDES: 
e Williams P.C. Board 
e All Schematics and Wiring Diagram 
e Plexi-Marquee Sign 


¢ Control Panel Overlay 


VIDEO WARE, INC. 


600 Clover Street 
Los Angeles, CA 90031 


213/225-1337 


Telex: 295379 Tablevision 
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INFINITY 1 


THE GAME OF A THOUSAND FACES! 


NEW GAMES COMPLETE $495 (F.O.B. Chicago) 
KITS — While they last! * Plus ’84 Releases 


All laser games available from $1295, Call for Current prices! 


Crystal Castles Lil’ Hustler 
The Tin Star ‘Super Biker 
Lost Tomb 


Seicross Progress 
Mega Zone 
Time Pilot 84 

* PC BOARD ONLY 


PROM 8200 PROGRAMMER 


Bi-polar E PROMS, up to 256K 

e Write vour own program & replace your 
own IC’s. 

@ Intelligent programing algorithm, 20 seconds 
needed only to finish 2764 copy. 

e Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 

e Examine, Alter, Move, Fill, Upload, and Down- 
load the memory contents in the data mode. 

e 32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 

e Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

@ One RS232 port, for linking to the computer to 
upload/download data. 

e Simple to operate, over current indication, 
automatic check-write-verify sequence. 

e Fully protable for field or in-plant use. 

@ One full year guarantee. 


et 


312/280-7610 
HOFFMAN INTERNATIONAL 


600 N. McClurg Ct. Ste. 309, Chicago, IL 60611 
Telex: 280208 Hoffmn. Int. Cgo. 


(CA) emrine usenTy) 


PAY PHONES 


PROFITS 
$S$ss°s 


IDEAL FOR: FEATURES: 


e Vendors e Easy to Install 

e Restaurants e Access MCli/Sprint 
e Service Stations e Instant Cash Flow 
e Lounges e Touch Tone 

e Stores or Rotary 


e Takes quarter/dimes 


Dealer & Distributor Programs Available 
For Information 


EMPIRE LIBERTY TELCO 
(612) 471-0143 


FOR SALE 
3 English Mark Darts — $1095 each. Call 
Bob 212/241-6700, best 10 a.m. & 4 p.m. 


WANTED 
Pre 1967 pinball machines, back glasses, 
play fields. Call Rob at 216/369-1192. 
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CONVERSION 
KITS 


and supplies 


WANTED 


USED PC BOARDS 


CALL FOR QUOTES 


Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 
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Changin 
| your address? 


Don’t miss your copy of 
PLAY METER. Attach the 
address label from the most 
recent issue received in the gray 
field immediately below and give 
us your new address in the space 
provided, Happy movina! 


ATTACH LABEL HERE 


City ee rc 
Zip 
MAIL TO: Circulation Department, PLAY METER. 
. New Orleans, LA 70184 


NEW ADDRESS 
P.O. Box 24170 


State 


Name 
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VIDEO WARE HAS THE LOWEST 
PRICES IN AMERICA FOR 
LEGAL PRINTED CIRCUIT BOARDS 
AND COMPLETE KITS 


Sample Prices 
Champion Gaseoall...............1......., 44% 
Miotorace USA. j......5-s.e sce cececs.. SOE 
Donkey Kong 3 (very few) ................. 4as 
Pac-Man (Very 16W) .............1...... ... Bee 


And Many More Quality Kits & 
-P.C. Boards At Great Prices! 


VIDEO WARE, INC. 
600 Clover St. 
Los Angeles, CA 90031 


213/225-1337 
Telex: 295379 Tablevision 


PLAY METER CLASSIFIED ADVERTISING 


| 

| 

: Play Meter’s classified ads are sold by word (75¢ per word with a $10.00 minimum) 
| or by inch for a display-classified ad ($30.00 per column inch with a 1 inch minimum 
| anda 20 inch maximum). Prepayment must accompany ad. You may pay by check, 
| money order, Visa or Master Card. Frequency discounts begin at six issues for ads 2 
1 inches and larger. Rate cards and deadline schedules are available upon request. Send 
| ad orders and prepayment to: Play Meter Magazine, P.O. Box 24970, New Orleans, 
LA 70184. For more information, contact Karen Gray 504/488-7003. 

l 


Write in or attach ad copy 
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CRY TNR ee 
Name 
Address 
City 
Visa Acct. No. 
Master Card Acct. No. 


Phone 
Total Enclosed 

Expiration Date 
No. of issues 


State Zip 


oop aa ae ore aes Go we eee ce ee ee ae cae 


Authorized Signature 
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COMMENTARY 


‘HIGH TOUCH’ HASN’T WORKED 
FOR THIS OPERATOR 


| read Charles Ross’ article titled “High Tech vs. 
High Touch” in the July 1 issue of Play Meter (p. 31). 

My business is named Zanadau Inc. Zanadau 
consists of indoor miniature golf, video games, and a 
snack bar serving hot and cold beverages, hot dogs, 
French fries, pizza, egg rolls, candy, popcorn, ice 
cream, and lemon ice. We also have tables and chairs 
to accommodate 75 customers for seating. We allow 
smoking at the machines and at the tables. 

| believe we have had high touch since we 
opened in 1982. | have been in business two years. 

Our first year, 1982, we did a tremendous busi- 


ness, averaging $4,000 per week. We closed the first 


ied bringing i e 


the video game inc 
7 housed in 8,400 
and the rick, WI A 
is heate ed. We have piped in 


in the ceiling. 
yirthday parties and, believe me, if it 
e birthday parties, | could close my 


music wi 

We alse 
weren't for — 
doors. 

We are just about keeping our heads above water 
in this business. To make our bills every month, | got 
rid of all outside help. My wife and my three children 
all work here to help out with no pay so we can con- 
tinue in business. 

We allow no loitering in our parking lot. We have 
a police officer on duty weekends. Our reputation in 
the town is impeccable. 

We also do fund raisers and have done them for 
the following charities: The Arthritis Foundation, The 
Heart Fund, The March of Dimes, and The Cancer 
Society of New Haven. 

On Christmas we have a Santa Claus on the 
premises for one weekend passing out candy canes to 
the young children. For the past two years, we have 
had a Christmas party for the Arthritis Foundation. 
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We have group rates on our golf course for any 
organization such as the Boy Scouts, Girl Scouts, 
church groups, little league baseball and soccer, The 
North Haven Recreation League, and also the Bran- 
ford and New Haven leagues. 

Believe me, we are trying everything to make it in 
this business, but as the months go by, it gets tougher 
and tougher. 

As it is now, we are in debt to our distributor to 
the tune of $8,000. We are lucky he is carrying us for 
this amount. But this also puts us in a bind because we 
can’t purchase anything new that comes on the 
market. 
Everyone 


mes into o or the first 


ysed our busi- 


ded here 
d this year at this time ady teen- 
agers t yuent our place ca with their 
gowns and tuxedoes on prom night to show them to 
me and my wife. 

We have a two foot by three foot display board 
on the wall, and we take pictures of the teenagers 
playing video games and golf or just sitting at a table. 
We also take pictures of the birthday parties and hang 
them up. They don’t stay up very long because every- 
one takes them. The mothers say how cute their 
children came out and ask for them. The teenagers 
say they came out ugly and take them. So we are 
forever taking new pictures! 

We are on Route 5, avery busy roadway, in North 
Haven. About a half mile down the road from us, 
there are many fast food chains on this route, 
including McDonald’s, Burger King, Roy Rogers, 
Pizza Hut, Wendy’s, Arthur Treachers, and Friendlys. 
There’s also a Ramada Inn. 

These are my comments. If you have any sugges- 
tions to stimulate my business, | am open to them. 

| just don’t believe high touch is the answer. 


Ronald Vestuti 


Zanadau 
North Haven, Connecticut 
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Sheila suggests: 


Q-Bits®, because nothing fits except Q-Bits® 
It’s the remarkable system from Roger 
Williams Mint that stops unauthorized coins 
and tokens. There is a wide variety of key 
combinations available, and each of our 
customers gets exclusive rights to that 
combination within a 150 mile radius. 
Conversion is simple and inexpensive and 


Q-Bits® stock or custom are available quickly. 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 


Save up to 25% on conventional tokens. Call 
our toll-free number and we'll prove the 
point. We give Same Day Shipment on stock 
tokens and just 3-4 week delivery on your 
custom designed order. Design service 
available at NO CHARGE. 

We believe we can save you 25% or more. 
Call Sheila toll-free 800-225-2734 and get the 
facts without obligation. 


*In Massachusetts, call (617) 226-3310 
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